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Marcu Z3, 19° 


The Man-with-the-Gong 
talks ‘‘Shop’”’ 


A NEW “‘sHOP”’ has opened! It is the newest 
idea in screen advertising, created, produced and 
exhibited by the Man-with-the Gong—symbolising 
The Rank Organisation. Like the highly-success- 
ful “Tips”, it is a monthly magazine-film in 
colour. Every edition comprises three 45-foot 
commercial films, each complete in itself but 
linked together into a coherent and interesting 
magazine. Any advertisement can be booked to 
run in any one or more of six self-contained areas. 


And as with all really sound advertising ideas, 


the conception of “Shop” is based on a known need 
—the need of the regional advertiser for economical 
screen coverage of separate areas of Great Britain. 

“Shop” has now started its career. ““Tips”’ 
is already a four-year-old, going strong. With 
these and with filmlets and two-minute films, the 
Man-with-the-Gong has surely the right answer to 
many a sales problem. Consult him about yours. 
All the Rank screen advertising activities are 
centred in J. Arthur Rank Sereen Services Lad, 
ll Hill Street, London, W.1 (Grosvenor 6353). 
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I want a Adver tiser'’s ied 
first class Weekly 


You can rely 
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Pat Hornsby=Smith at IPA conterence 


The Institute of Public Relations' seventh annual week-end conference 
at Margate from ‘riday, April 27 until Sunday, April 29, 
says an IPR 


"is likely to’ be 
the largest and most successful yet", s statenent. “rrange- 
ments are nearing comcletion. 

After the "“welcame"dinner on Friday evening, there will be a special 
film programme arranged by Metro-Goldwyn-Mayer. Qn Seturday the speakers 
at the two morning sessions will be William I’. Deedes UP, Joint Parlia- 
wentary Under-Secretary of State, Home Office, et the first, and sir 
Paul Sinker, director-general of the British Council, at the second. 

The Institute will entertain the llayor and Uiayoress of sargate at lunch 
and in the afternoon delegates will be free to explore Margate or join 
mm arranzed coach tour to Canterbury. 

The civic reception at the Winter Gardens after dinnor on the Satur- 
day evening, will be followed by dancing and cabaret. A buffet will be 
provided. 

Two further sessions are planned for the Sunday 
speakers will be Miss Pat ee 
the Ministry of Health, and Sir 
Transport Executive. 

The fifth and final session after lunch on Sunday, will take the form 
of a delegates' “free for all" called “Ride your Hobby Horse Again", at 
which questions or propositions will be discussed. In response to re- 
quests from members, extra time is being provided for this “menbers 
own session. 


morning, for which the 
ith MP, Parliamentary Secretary to 
ohn Blliot, chairman of the London 


DIRECT MAiL SHOIPING GUIDE 


IPA DINNER DATE 


Hone News and Shoppers'Guide, 

a direct mail publication linking 
manufacturers, retailers and the 
public, has been acquired by the 
Electrical Press Group of Compan- 
iese The first issue of the Londo 
edition will published on Sep- 
tember 15, 

The publication will be tabloid 
in size, and will contain features 
of family interest. It will be 
published at roughly fortnightly 
intervals. Circulation will be 
200,000 copies per issue in chosen 
districts of Greater London. 

The tyve area will be 14 in. by 
103 in. Maximum number of pazes is 
24. Advertisement rat 
page £500; half-pa 2: 
double column £120; and pro rata 
for Sizes up to a half-page. 

The pudlishers clain that a 6 
doubie Will reach 26 readers for 


The Institute of Practition- 
ers in Aivertising's annual din- 
ner and dance will held at th 
Dorchester Hotel, London, on 
Wednesday, April ll. Principal 
speakers will be Col. the Lord 
Astor of Hever, chairman of The 
Times Publishing, Co.Ltd., and 
the president of the Advert 
Association, Lord Luke. 


JOSEPH H. PARHAL, formerly man- 
aging director of Provincial 
Newspapers Ltd left £21,724 
6s Od. O08 Os lld net. 
Duty paid wv é Parham 
died on fii 


NORMAN FREWCH Fights naaging 
director of Benn Br cay Ltd. 
will retire rch Sl. 
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Controversy keynote of AA Conference 


‘advertising's Task in the Changing Jconomy” will be the title of this 
year's Advertising Associasion Conference, to be held at 3righton from 
dednesday, Lay 9, “to Saturday ay 12. The theme of the Conference is 
keyed to the present economic situation. 

Brian MacCave, of Foote,Cone & Belding Ltd., chairman of the confer- 
mce comaitctee, told a press conference this week that the programme of 
this year's vonfrerence was “designed to stimulate controversy and de- 
bate". it would also have a greater appeal to the younger executive. 

The new=-type business programmes, with its separate working « LONS 
would ensure, he said, that the ordinary delegate had every oppc Lity 
to make his contribution to the discussions. Apart from the main en- 
ing, session of the Conference, at which high-level political, trade un- 
ion and industrial speakers will discuss 3ritain's economic needs, set 
speeches have becn cut to a minimum, Roving microphone facilities will 
be extended. 

x x x x 

The six working sessions will be held simultaneously on the Thursday 
afternoon. lhe subjects will be: ‘Economise by Increasing Marketing 
sificiency"; “Increase Production with liore Imaginative Technical Ad- 
vertising*; “Improve the Future by Training Better People Better" 
errene® Sree by lior-e Skilful Advertising"; "Reduce Wastage Through 


Improved liedia Selection"; and “ieduce the Cost by Sharpening the Edrce 
~ . : : ty 


“Improve the Fibers by Training Better People setter” will be 
organised by the clubs. 

Zach working session will have its owm agenda in tne form of a list 
of questions which have been framed to encourage constructive argument. 

h session will have its ovn chairman, and on the friday morning and 
ternoon, eacn chairman will in turn report to the full Conference the 
elings and opinions on his sessions particular subject. 
ihe first four chairmen's reports will be delivered at the Dome at 

the 10 a.m. to 12.50 p.m. session, at which the chairman will be G.2. 
Pope. ine remaining two chairmen will report ab the aftemoon session, 
with vir Miles Thomas in the chair. Briam-MacCabe will then sum up the 
procecdings as a whole. 

The aim of this new pattern has been expressed by lir.MacCabe. “iie 
need", he said, “a Conforence at which we set out to tear ourselves and 
our work to pieces, and then strive to make something vetter out of the 
bits". 

Due to the printing dispute the despatch of registration material to 
would-be delegates has been delayed, but 11,000 registration forms 
were sent out late this week. Delegates will be asked shortly to sel- 
ect the session which they wish to attend on the Thursday afternoon, 
giving the first threc in their order of preference. Tickets for the 
selected session will then be forwarded. 

Names of the principal speakers at the opening session, and other 
ofiicials are to be announced shortly. 

Second clubs' event at the Conference will be a club's lunch at the 
liotel Metropole on the Saturday efternoon. It will be informal, but 
will be addressed by a prominent speaker. A CDC meeting will follow. 
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Films committee begins operations 


The Films in Industry Comittee of the Scottish Council (Development 
ead Industry) went into gear last week when sone 60 leading industrial- 
ists attended a lunch at the Central Hotel - the first event of its 
type to be arranged by the Committee. Its purpose was to preach the 
gospel of industrial fiims as an aid to world selling. 

Sir Alexander King, 8c6ttish film magnate and chairman of the Comiitt- 
ee, said that out of 100 industrial films being made in the UK today, 
only two were being made by Scottish firms. The Comittee would not urge 
firms to make films for the sake of making films; they might even refuse 
to encourage a film if they thought the subject unsuitable. 

But they could assist materially in ensuring that films which were 
made were good films, and in securing distribution for worthwhile films 
which publicised Scotland and Scottish industry. . He urged the making of 
films to be showm in the cinenas of the world or over TV networks. They 
myst regard a film as a circular letter in celluloid which would have a 
life of many.years, and an audience of millions. 

Scottish firms were generally too small, he said, to stand much chance 
against the industrial giants who already used films, and it was to ass- 
ist such firms that the Committee had been established. 
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CHANGES IN SCOTTISH DAILY RECORD AD DEPARTMENT 


Scottish Daily Record and Svening News Ltd., have made~some changes. in 


their advertisement department at Geraldine Houses JeP. Clayton, who is. 
at present Londm advertisement manager of the Scottish Daily Record, 
also becomes London advertisement memarer of the Glasgow Evening News. 
C.S. Edwards becanes chief representative of the Scottish Daily Record 
and the Glasgow Evening News. 

Harry Richards continues as London advertisement manazer of the Sun- 
day Mail. 

Charles P. Hannigan has been appointed Northern advertisement manager 
for the Scottish Daily Record, Glasgow Evening News and Sunday Mail. 


LIVE MIDLAND TV SPOT 


The fr st live camercial in 
Birmingham to be networked to Lon- 
don was screened on Friday evening. 


DEMONSTRATION OF COMMERCIALS 
The North-jfest branch of the 
Society of Diploma Members of the 
Advertising Association had a ée- 


“It was repeated on Sunday. It was 
a 3Q second spot for the lews of 
the World, in which Frank Swift, 
ex-Manchester City and England 
goalkeeper, told viewers of the 
FA. Cup match reports which would 
be appearing in the News of the 
World on Sunday. Frank Swift is 
a News of the World football 
writer. The commercials were pro- 
duced by Alfred Pemberton Ltd.'s 
TV department. 


monstration of commercial TV films 
at their March meeting. Guest 
speaker was Dan Warnock, zeneral 
manager of TV Commercials Ltd., 
who described the basic techniques 
used in the production of such 
films, and illustrated his talk 
with examples of 60-second, 30- 
second and 15 second films, and 

a number of time signals pro- 
duced by his company for various 
advertisers. 


LL] 
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Ad organisations to entertain agency chiefs 


Various /Amorican business and advertising associations are to co-op- 
erate with the sanerican Association of Advertising Agencies in the pro- 
graeme f.r the AAAA International “eeting of Advertising Agency Leaders, 
from April 23 to May 4. 

The Alvertising Resear: Foundation will sponsor 4 programme for the 
delegates on Tuesday morning, Avril 24, at the Hotel Sheraton-Astor, 
New York. The presentation will explain the ARF orranisational set-up 
and its programme of co-operative advertising research. 

The Advertising Council will be host to the visitors on Wednesday, 
April 25, at the Hotel Plaza, Now York, devot‘1g a full morning to out- 
lining the Council's organisation and public service advertising 
campaigns. 

The Chamber of Commerce of the United States will recéive the agency 
leaders in jjashington at the “open house" of its 44th annual meeting, 
followed by a speciel cocktail reception_at the Hotel Statler, om Sun- 
day April 29. ; 

The delegates will also attend the Chamber's International Luncheon 
on Tuesday May 1. ‘Jiashington events will also take place at the .ihite 
House, the Department of Commerce and the "Voice of America" studios. 

The international Advertising Association is inviting the. delegates 
to attend its eighth annual convention to be held at the Hotel Plaza, 
New York, on Thursday end lriday, lay 3 and 4. The agency. leaders from 
some 35 countries will attend all events of the convention, and will be 
guests of honour at the final luncheon when an AAAA representative will 
be the main speaker. 

Various US and internationa’ media are also planiing social and enter- 
tainment events during the cours the two-week meeting. 


CHANGES IN AP JOURNALS "SPECTACULAR" TV SHOW 


Price increases for sane jow- A new type of commercial TV pro- 
nals, together with news of the gramme, the "Spectacular", will be 
cessation and pegced publication seen next Wlednesday, when it will 
of others, have been announced by be screened by Associated Tele- 
Amalgamated Press “td. vision Ltd. fran their Hidlend 

TV liirror goes up to 6d fran station. It will star Bob Hope 
1d from April 73 Mother < Home ond other variety artists. 
from ls 3d to ls Gd with the issue Because the show is expected to 
on sale on April 26. be a “top attraction" by the con- 

AP also “regret to announce” that tractors, advertisement rates have 
Quiver will cease publication fra been increased by 50 per cent, 
the May issue. Thore will be no from £500 to £750 per minute. 
further issues of Marilyn while the Announcing the programme, Val 
printing dispute continues, ad onl; Parnell said that within 30 min- 
two of AP Tenpenny Libraries series wuties of the issuing of details to 
are continuing to be published. advertisers, ell the available 
MARRIED: Dennis Shearman, an assi- ®dvertising time had been sold. 
stant account executive of Stuart The show will also be televis- 

‘vertising, Ageney jti., and diss od t=: Lond Associated Rediff- 
Joyce Wilkinson, on saturday. x vite have bought it for tran- 

’ ‘on at Saster at normal rates. 
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TV “will pay its way in 18 months 


"Commercial TY has been sold as the big aivertiser's mediums; 


March 25, 


S now wo 
must make it tho snall advertiser's mediuna", "lovard mmiacing 
director of ABC Television Ltid., told :rembers of the Manchester Publi- 
city Association last weck. 

Contractors, said i'r. Thonas. were selling out the top rates at peak 
times, but the lesser times were not selling very well. Consequently, 
all contractors were setting out to make the snaller times attractive, 
end it was essential that TV should be put within the reach of every ad- 
vertiser. 

In the beginning, big advertisers allocated additional sums of money 
for TV. Now | it must cone out of their ordinary allocation for advertising, 
and TV had to settle dam among other advertising media and find its 
proper place. 

Mr. Thomas said that while contractors were losing money in the carly 
stazes, it was sinilar to the experience of those who started large-scale 
newspepers or magazinese In Anerica it had taken five years to make TV 
paye 

‘Te mow we are going to lose money at on beginning; you can't help 
it", Mr. Thomas added. “T-e BBC spend £6 million a year on programmes 
and we have to put on programaies which are vaaenais sood or better. 

"Ye must first get the audience; then we have the market for 


urice advert- 
Sing. The time will come when the audience will grow, the rates will 
increase and then the day will arrive wien we shall sect 

“@ believe that TV will be paying its way in 18 months 


=) 


our money bach. 


On the prosraumoe side, said lir. Thomas, it was 
nat t 


or two pases ahead of the 1 
arching" audiences as to 
liked until the 
like it you carry on; if not, you withdraw it very quickly", 
re Thomas said. 
Commercials had been well received; the public liked 
first place soe rina ope tle Ss 


he h par 2m ke hHaAy 
¢ had been rather 
set out to enterta'.n rather than to sell. 


The most s 

cials, however, had been those which “ad not hesitate 
"If you try to be funa:, often you will feil", 
"Don't hesitate to sell, because prinarily 


d 
Thosazs warned. 
this is a selling inecdiun. 


It is much closer to an exhibition a»: roach than a poster approach. 


--2 @ 


fomen like advertising and they like the co mercials." 
ee that ir. *homas had referred to the difficulty 
off-peak mes, & oucstionor asked: " 


Cn 


of solling 
are you going to sell off-peak 
times rt bel oaply and thus become a menace to the press and other forms 
of advertising?" 

lir. Thomas replied: "In the end we .ust sell at a price per 1,000 
viewers, ‘ie shall try to be competitive in price, but we have no in- 
tention of undor-cutting, because we want to stay in business" 


GUIDE ATCENTS: ‘i.Ae “ioolward °. Co., Edinburgh. advertising agents and 
publishers, have received the contract fron tue Ayr Town Council for 
the publication of the official tom guide. Their contract will run 
until 1960. 
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“Oh look! he’s kept 
the media boys 
in again!” 


ml 


Small wonder, when one overlooks the 
fact that "The Birmingham Post" reaches 
the top income groups in this 

vast industrial market. 


TTT TT iH} 


The best media plan is to put 
the "Post" first on the provincial schedule. 


PUTTAR LULLE 


Tiny 
he 


THE BIRMINGHAM POST, 386 NEW STREET, BIRMINGHAM 2 LONDON OFFICE: 88 FLEET STREET, E.C.4 
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ARE BRITISH FIRMS SO 
Oo SUCCESSFUL IN CANADA? 


a 


Nite 
eee 


It’s no secret to British firms now 
selling successfully in Canada’s rich 
market! They know the one sure 
way to reach retailers, business, 
professional and key industrial men 
economically with direct pin-pointed 
selling, is through business 
newspapers. 


They use the advertising columns of 
the 105 trade, business, professional 
and industrial publications in the 
Business Newspapers Association. 


Here’s the reason: 


e Four out of every five retailers, 
business, professional, and key 
industrial men in Canada 
receive regularly one or more 
B.N.A. papers. 

e And 95% of these men read 
their B.N.A. papers carefully*. 


The cost of reaching these men is 
low, the wastage negligible. 


We will help you select the right 
group of B.N.A. papers to reach 
the retailers, business and profes- 
sional men you seek to interest. 


Come to Canada the easy way. A 
letter airmailed today will bring 
you within a week the story, of 
.N.A. publications. 


*Research Bulletin 1954 available on Request 


OF CANADA 
137 WELLINGTON ST. W., TORONTO, CANADA > 


Board Room decisions are based on sound 
knowledge of economic. trends. 


THE 


BANKER 


is the acknowledged authority on national 
and international economic developments 
and finan¢ial policies. 

Directors and Executives in a wide range 
of concerns rely on THE BANKER for 
this information. 

Advertise in THE BANKER to reach high 
level readership. 


THE 


BANKER 


S. CORBETT, Advertisement Manager 


9-11, POULTRY, LONDON, E.C.2 TEL: MON 8833 


‘The view ig perfect 


— LANCAGH/RE AND 
THE NORTH WEST 
/¢ the Ideal Poster Area 


Leeming with well-pard buyers compact maximum 
Sates outlets. economical delivery journeys. complete 
Poster coverage to ensure quick returns 5 guaranteed 
by the Members of the 


LANCASHIRE & NORTH WESTERN 


Poster Advertising Association 


Mechanieal World & 


AND ENCINEERINC RECORD 


The perfect medium for a direct message from 


manufacturer to user in the Engineering Industry, 
this popular technical journal, in Its new monthly 
form, finds its way to the desk of the practising 


Send for free specimen copy and rate card 


} EMMOTT & COMPANY LIMITED 
— 


31 KING STREET WEST, MANCHESTER, 3 
OFFICE : SO TEMPLE CHAMBERS, TEMPLE AVENUE, E.C.4 
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CUT COSTS BY PACKAGING INVESTMENTS’ 


British industry could save about £200 million a year if only manu- 
facturers would realise that the functions of packaging are too impor- 
tant to be treated as the “no-man's land oetween sales and production", 
says a statement from i. Jefford, chairman of the Institute of Packaging, 
reviewing prospects for his Institute's National Packaging Conference, 
to de held at Brighton, April 12 to 14. 

Glaxo Laboratories, he says, had had the courage to re-organise its 
packaging methods at a time when their facilities would have been con- 
sidered by most producers as being totally adequate. 

“They were adle to increase their packmging productivity by 1,500 per 
cent, to cater for a bigger output of penicillin", ho says. “Yet, at 
the same time, they reduced packagimg costs by 75 per cent, and also 
achieved total identification throughout their range of products. 

“Surthermore, there were large savings in storage space, not to men- 
tion simplification of methods for the factory, which resulted in a 
speedicr service for deliveries to export markets - a factor of tremen- 
dous value to overseas sales". 

This case history, says Mr. Jefford, helped to show that a packaging 
co-ordinator, at manacement level, was able to make a big contribution 
to production and marketing that would help solve a big proportion of 
todays marketing and labour cost problems, and enable britain to com- 
pete more effectively in overseas markets. 


Socialist denies vendetta against ITA 


A suggestion that there was a Socialist “vendetta” against the Inde- 
pendent Television Authority was made in the House of Commons last week, 
by the Assistant Postmaster-General, C.JeMe Alport, in reply to attacks 
by Ness Edwards, MP. 

When Mr.-Bdwards alleged that advertisers had paid £25,000 for spots 
on the opening TV night, which they thought was going to charities, whe- 
reas all the charities received was 261005 each, Mr. Alport admitted 
that there had been some misunderstandins, but added: 

“I am sure that Mr. Edwards would not wish to give the impression to 
the House and the country that he is engaged in a vendetta against the 
ITA." 

Lt.-Col. WH. Bromley-Davenport asked; “Is not all this sniping at 
the ITA by the Socialist party due to the success of that body and to 
the fact that twice as many people watch its productions as watch the 
BBC 2" 

The Speaker said, in answer to this question, that he did not think 
that Mr. Alport could de called upon to supply an answer. 

When Mr. Edwards emphasised that he was making charges against the pro- 
gramme contractors and not the ITA, Mr.Alport said thet it was the Gover 
ment's duty to see that there was fair play both for the ITA and the BsC 

Previously, in reply to allegations by amother Socialist, Gordon Wal- 
ker, that there had been a breach of the rules regarding the extent of 
advertising in the Midlands programme of February 17, ir. Alport said 
that ITA had relaxed the ar ements in the special circumstances ob- 
taining on the opening night of their Birmingham station, but there had 
been no breach of the Act. 
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ADVERTISER'S WEBELY 


Special promotions in 
Hair and Beauty Week 


This week is National Hair andi 
Beauty week. A number of events 
to publicise the Week are being 
held simultaneously in a number 
of parts of the country. These 
include competitions and purades, 
and in one towm, members of the 
public were -sclected from passing 
crowds and awarded a prize for 
having the best head of hair. 

A link with St. tatrick's Day 
in Bridlington is a search by 
hairdressers for a couple with 
@ typical "Iris: look". In fon- 
don, Raymond save trainee hair- 
dressers a talk on "Hairdressing 
and art", and a teenagers' hair- 
style canpetition - thought to 
be the only one of its kind in 
the world - was held. 

In Hull, where a Festival of 
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[NO FILM AGREEMENT | 


Hairdressing was held, an elin- 
ination contest for the British 
team for the Yorld Hairdressing 
Cup contest in Vienna in Cctober 
was staged. 

Public relations for the event 
is being handled by F.H. Radford 
Ltd. 

x x x 

F.He Radford Ltd. are also act- 
ing as agents for Griffiths 
Brose, a firm which is exhibiting 
at the Electrical Engineering Ex- 
hibition at Zarl's Court this week. 

Radfords arranged a special PR 
tie-up in which the firm's trade 
mark - an armoured knight on horse- 
back - was brought to life and sent- 
en route to London, through cities 
and towms with a special goodwill 
Me SSALC~ 


SECOND IMPRESSION of the Motor El- 
ectrical yanual (12th edition) has 
been issued by Temple fress Ltd. 

It sells at 6s. It is of 218 paces, 
and is bound in laninated paper 
boards, 


oe 


Final azreenent between the 
Screen Aivertising Association 
and the Institute of Fraction- 
ers in Aivertising oa conditions 
of order for the distribution of 
advertising films and filmlets 
has still to be reachod, J. Gfly 
Presbury, vresident of the SAA, 
stated in “is report to the 
third cnnual moeting. 

The ras of a cancellation 
clause the procedure for in- 
voicing end payment have also 
still e agreed. “« further 
meetin: with the IPA film panel 
is to be held shortly. 

The SAA will this year organ- 
ise t ate-night film prenmicre 
to be held during the Alvertis- 
ing Association Conference at 
Brighton in “ay. 


WIDER SCOPE: ciext month's issue 
of Froduce Packeging, the journal 
published by the Produce Irepack- 
aging Development Association Ltd. 
will appoar in 2 now format, and 
will be printed on better quality 
paper. «cw foutures are being in- 
troduced, and the scope of the 
magazine will be widened to reabh 
readers in most branches of the 
prepackaging industry, say the 

p iblishers. 


BUILDING EXHIZITION: The 2nd In- 
ternational Building and Public 
Works Exhibition will be held in 
Paris fran June 16 to 28. Londm 
representative R.C. Liebman repor- 
ts that, like last year, “merely 
@ handful" of British firms have 
booked space. 


REPS MEET: ~The Argus Press annual 
circulation represontatives con- 
ference was attended by directors 
and editorial executives. 
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WINSOR & NEWTON’S 


Pastel Fixative — 


in the new easy-to-use 


AUTOMATIC DIFFUSER 


EASY TO APPLY 
TIME SAVING 
ECONOMICAL 


GIVES SMOOTHER 
AND GREATER COVERAGE 


NON-INFLAMMABLE 
COLOURLESS 


Also suitable for fixing Charcoal, Crayon, 
Pencil and Chalk Drawings. 


This Aerosol Pressure Spray contains 
12 fluid ounces (340 ccs.) 


Price in Gt. Britain & Northern Ireland: 12/6@ 
WINSOR & NEWTON LTD., WEALDSTONE, HARROW, MIDDLESEX 
WINSOR & NEWTON INC., 902 BROADWAY, NEW YORK 10 


WINSOR & NEWTON (PTY.) LTD., 605 WINGELLO HOUSE, SYDNEY, N.S.W. 
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Business 
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MORE COLOUR 


GREATER READER-APPEAL 


and more PULL for advertisers 


FREE SPECIMEN COPY | 
Wow Ww BUSINESS 


117 Waterloo Road WaATerloo 3388 
London SEI 


Published by BUSINESS PUBLICATIONS LIMITED, 
Mercury House, 109/119 Waterloo Road, London, S.E.1. 
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“Give commercial TV film makers more time 


TV Advertising Ltd. made some 300 commercials for television between 
August 1955 and March 1956, sales manager J. Raper told an audience of 
advertisers and agents at a showing of their films at the Deansgate 
Cinema, Manchester. He said that 52 advertising agents had had spots 
on IV, and [V Advertising Ltd. had made films for 57 of then. 

In London, he said, one of the biggest faults so far made by adverti- 
sing agencies had been that they had not allowed enough time to get 
films made. An agency, in the case of ordinary live films, ought to al- 
low six weeks from the arrangement of the script until the film was giv-- 
en to the contractor. Eight weeks should be allowed for cartoon films. 
They were supposed to deliver films 14 days before going on the air. 

It was important that TV advertising should be tied up with press and 
poster advertising and retail distribution. Already TV had led toa 
numoer of extremely successful sales stories. TV Advertising Ltd. had 
made two films for Citroze, and they had been shown over a period of 
four weeks. At the end of that time the chief retailers reported that 
sales had gone up 35 times, said lir. Raper. 

A statement issued to those present had this to say about production 
costs: 

“A first-rate cartoon animation job can cost £1,500 gross, ise. allow- 
ing 15 per cent agency commission. When repeated 13 times, the produc- 
tion cost per insertion is about £115, which works out in relationship 
to a Lemdon peak-time cost of £1,000 at less than 12 percent. 

“The cost of a live-action 60-sec. Commercial can vary from a super- 
production for a stocking company of about £1,000 to a hard-selling pro~- 
duction of an energy drink of about £500. On the other hand, a series 
of six one-minute commercials for a cigarette company can be produced 
for as low as £3500 each. 

“Prices for 15- and 30-second commercials in cartoon animation are 
just a little above pro-rata to 60-second prices. In the case of live- 
action for 15-"and 30-second commercials, it is a good deal greater than 
pro-rata." 


22 MILES OF STANDS AT HANOVER FAIR 


A colour film of last year’s Hanover Fair was screened to industria- 
lists and members of the press at the Waldorf Hotel, London, last week. 
Before the showing of the film, Herr Alfred Kubel, chairman of the Fair, 
said that when it started in 1947 it was visited by 4,000 foreign buy- 
ers, last year there were 70,000 and, during the 10 days of the Fair, 
it had more than a million visitors. 

The film gives a visual impression of the Fair and its vastness, as 
22 miles would have to be covered to inspect all the stands of the 4,000 
firms who participate. 

Herr Kubel said that Birmingham, Manchester, Glasgow, and other large 
industrial centres would shortly be visited. 


Oli SHOW: Advertiser's Weekly and Business will be among over 110 Brit- 
ish periodicals on show at the International Book Exhibition in Washing- 
ton in May. % 
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TOWN PLANNER ON/D SIGN APPEALS 


Brian MacCabe, chairman and managing director of Foote, Cone & Belding 
td.., urged sign makers to find and train artists whose skill and craft 
‘ould maintain and enhance the great and long sign-making tradition, when 
e@ spoke to an audience of 80 at the annual luncheon of the Electrical 
jign Manufacturers! Association last week. 

He said that perhaps sign-makers tended to lean too much towards the 
vlatant. There were many ways to attract attention other than shouting. 
lo compete with garishness it was not necessary to be more garish. 

After saying that signs were probably the earliest form of advertising, 
‘re MacCabe expressed doubt whether signs had improved - with one impor- 
sant exception. That was the illuminated sign, which enabled shops to 
>uild their businesses by night, and brightened our lives. During the 
)lack-out, the song, “When the Lights Go On Again", had expressed a deep- 
7elt sentiment, he said. : 

“At night we human beings are like moths. We fly to the light, we 
“lutter around it, and we love it." 

Desmond lieap, president of the Town Planning Institute, said tnat sign 
wkers had a lot to learn in the way they conducted their planning in- 
quiries. he felt that they must accept the idea that some measure of 
sontrol - and in certain areas prohibition ~- was necessary, and elsewhere 
shey should concentrate on improving the standard, style and state of ad- 
7ertisements. 

Previously F.F. Newlands, chairnan of the Association, had said that 
she industry had been most disturbed by the results of appeal decisions 
»ver the past five or six months. “ile have got the impression", he ree 
sarked, “that the Ministry has said: 'The local authorities know what 
.s best for their own area’. That is not right or just". 

The toast of the guests was proposed by K. J. Oldhan, vice-chairman. 


NOTTINGIAM PRIKTERS' SHOW OF EXAMPLES 


Examples of the types of printing carried out by Thos. Forman & Sons 
tde, of Nottingham, were on show at the Waldorf Hotel, Aldwych, last 
veek. The exhibition dealt with the structure of the firm, and covered 
tisplay, packaging and business printing by the four main production 
rrocesses; letterpress, offset lithography, gravure, both reel and sheet 
“ed, and relief stamping and embossing, and with them a variety of fini- 
shing processes. 

On show were calendars - the firm claims it is the largest calendar 
oroducer in the world - point-of-sale material, wrappers for various 
‘sakes of chocolate, cigarette packets, sweet labels and many other forms 
‘£ printed material, ranging from multiplane displays in packaging to a 
-ecterhead to a brochure publicising a shipping company. 


*SLEBRATION INSET: A recent is- RECORD ADS: A record number of 
sue of Advertising Age carried a advertisement pases, 50, have been 
.2-page colour inset commemmora- booked for the 96-page May issue 
‘ing the first ten years of the of Design, which will record the 
agazine, holiday. The illustra- opening of the Design Centre in 
‘Lons included holiday and travel London by the Duke of Sdinourgh 
cones from many countrics. on April 26. 
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New agency “opening. ‘in. Glasgow 


Janes Jack ! Advertising td. is the name or anew advertising agency 
that will be fully operative from 135 3ath Street, Glasgow, from liay l. 
James t. Jack, vice-president or the Publicity Club of Glasgow, has re- 
Sismed nis directorship of .jatson-3rown Advertising Ltd. in order to 
torm this concern. 

ice is the son of the late Nobert il. Jack founder of the 2.¢.3ravn 
Advertising agency, but he himseif came to advertising from journalisn. 
he started on tne Glasgow i.erald editorial stafi in 1938, and was serv- 
ing in the -oyal Artillery when his father died in 1942. 

vavid Lindsay Young, proprietor of the old-established Charles P. 
Watson Puolicity Service, looked after 3rown's until kr. Jack - who was 
a captain in the 2A - returned in 1946. The two concerns were amalgan- 
ated in 1951 as Jatson-3rown Advertising Ltg. | 

ir. Jack, who holds the Diploma of the Advertising Association, is a 
member of the Institute of Practitioners in-Advertising. lie was for 
three years secretary of tho Publicity Club of Glasgow. 


IANA BRANCH MAY MZET LOCAL BODIES 


The third annual general mecting of the Midlands branch of the Incor- 
porated Advertising Mianagers' Association was held at the iiidland Hote] 
3irminghan. <A successful year was reported, with increased activity ar 
membership, but local advertising managers were appealed to for still 
more support. 

Proposals for the coming year discussed at the meeting included dis- 
cussions on various aspects of advertising with other local dodies. 

Officers elected at the meeting were; Jeli..chite (Bendix) as chairmar 
A.Wf.3. Yate (Royal Snfield) as honorary secretary and treasurer; and 
A.se Upton (Cuxson, Gerrard) press officer; committeo members are 
&- Luscott Svans (Girling), E. Fallon (Incandescent Heat), C.eL. Valters 
(GK & N) and J.C. Smith (i. Samuel). 

During the past year, four members have been honoured with fellowshi; 


JCURWALIST BUYS KINROSS ADVERTISER 


The old-established county weekly, the finross Advertiser, has been 
bought from i.Tf.G. Johnston by Lorris Peden. r. Peden will edit the 
paper himsel?, starting on April 2. He started his career with Thomson 
Leng in Dundee, went to the Glasgow Herald, where he was golf corres- 
pondent for a number of years, and then moved to the Glasgow office of 
the Da. ly iicrald, which he left 18 months ago. le is a well-known 
Scottish sports oroadcaster. 

The Kinross idvertiser is in its 110th year. 


ILPROVEUEET NESDED: Audrey ifithers, editor of Vogue, stressed thd need 
Zor a major improvement in window displays in 3rital when she spoke 
to tne Glasgow branch of the Incorporated Sales Lmnagers’ Association 
yar too little noney was spent on window displays in 3ritain compared 
with Anerica and france, she said. 
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HOUSE “AGAZINE EDITORS TO MEET 


TWeMTndustrial .slfare Society's annual conisrence for enployse mas- 
azine editors wil) be held in Llandudno this year from April 27 ~ SH. 


A statement issued sy tue Ingustrial 


Welfare Society announcing tas 


conference says that the tern “employee magazii-” is used to emphasise 


that the editors attending the 


conference are wainly concerned with mag- 


azines md newspapers directed to people insic» the firm, rather shan to 


customers or the gensral public. 


Opening tall: will ve by Reginald Brayne, a prominent welfare officer, 
on “The Value of the Works Magazine Inside the Firm". Other speakers 


will be Mrs. seatrice Warde, of the Monotype Corporation, on "Tf 


Tae Appear- 


ance of Employes Magazines"; Miss Margaret iat of Weminster Press 


Provincial liewsparrs Litde on tiriting for 


of the Jealter 


mon"; and Rovert Skelton 


Tnompson Cos Ltd. who will +917 on “fhe Importance of 
the Works Magazine in Public Relationse™ 


The joint chairnen of the conference will be John tolland, assistmt 


director of Industrial Welfare Society, and 


editor of Industrial Welzars. 


irew Rooertson, the 


Over one hundred editors are expected to attend the conferences last 


year's attendance totalled 120. tne conferen 
employee magazines, and is not confined t 


Welfare Society. 


“Teaser posters’ 


A “teaser” poster campaign has 


been organised for the Frencn 
Government Touriss Ufrfice Havas 
Ltd. to strengthen the press ad- 
vertising which nas been in pro- 
gress since January. 

Some 15,000 double~crown post- 
ers have been booked for this 
month, to appear on bus backs and 
railway stations in the 20 largest 
towns in the country. 

The first week this month the 
poster has said: “He's looking for 
it". During the second week it 
said: “He's found it", and for 
the rest of the month the slogan 
is “He's off to Fraricé on holiday." 

Advertisements in the press, say 
iavas Ltd. will give some explana- 
tion of the poster campaign. 


“GARDENING SUPPLEMENT of eight 
pages=appearing in the Eastern 
Evening News, Norwich, was well 
Supported by gardening advertisers. 


4 
Move TO SPONSORSHIP 


is oper to editors of 
me .cer firms vu. the Industrial 


P) 


fhe possibility of a sponsor~ 
ship of commercial TV progran- 
mes is envisaged in the course 

2rticle “fne Lottery of 

ertising™ wnich appears 
in the current_issue of Trend, 
prepared for Kveretts Advertis- 
ing lude by the Economic 
Intelligence Unit. 

It says: “Certain changes al- 
ready made in programming policy 
suggest that a move in the dire 
ection has Degune 

"But it is certainly not in- 
evitable, though it seems that 
some amendriént of the original 
Act will be necessary to keep 
the riew service goings 
_ “A system which diverted some 
BBC Yicence funds’ to the ITA 
while allowing the 3BC to take 
& vertdin amount’of advertising 
might best hold tiie balance be- 
twee tne demands of the ‘advert- 
iser who wants value for money, 
and the desire to put oh progr- 
aimes that are more than an 
advertising vehicle." 
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Monday Mareh 2 
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Readinge Berkshire Club, 7.250 pem. 


a 
3ERKS & BUCKS PUBLICITY ASSOCIATION meating with the Rotary Club of 
BRISTOL & WEST PUBLICITY CLUB sdue- 


ational class. PUBLICITY CLUB OF LONDON mesting and presentation of Craw- 


ford Cup. 


Speaker Sir Seymour. Howard. 


Tuesday. March 27 


PUBLICITY CLUB OF SUNDERLAND meeting. REGENT ADVERTISING CLUB “Adverti- 


sing Forum". 6.30 p.m. INSTITUTE OF PUBLIC RELATIONS film show. The 
Film Producers Guild, Upper St. Martins Lane, WC2 6.30 pm. 


Thursday Mars 


29 


PUBLICITY CLUB OF THE COTSWOLDS meeting. WeJ. Leaper on "The Law & Ad- 
yerti sing’ The Flescs, Gloucester. INCORPORATED. SOCIETY QF BRITISH AD- 
VERTISERS (Lancashire Section) luncheon meeting. Speaker: Robert Martin. 
Engineer's Club, Albert Square, Manchester. 1 p.m. 


Club News 


s i 7 
Bristol win 

The first round of the National 
Public Speaking contest between 
the Bristol & West Publicity Club 
and the Advertising Club-.of Oxford 
has been won by Bristol. Best 
speaker was Fred Avery ani the best 
impromptu speech was made by Club 
chairman G. Morley Davies. 

A cup for public speaking pre- 
sented by the Western Dai ly Press 
to the Bristol Club for annual can- 
petition has also been won by Ir. 
Davies. He received his prize fran 
Mrse H. Pass, wife of the Western 
Daily Press's managing director. 

Runners-up in the contest were 
F, Avery and Ken Mood. 


In brief 


There had been virtually no road developments 
since the war, Basil Rogers, secretary of the 
Roads Campaign Council, told a luncheon meeting 


of the Publicity Club of Leeds. 


x x 


A day before the opening of the Manchester Pub- 
licity Association Players’ production "The Mask 
and the Face", R.A. Howat told the Association 
that the production would result in a profit of 
lir. Howat was asked to con- 
gratulate the players by the Association. 


over £500 for NABS. 


oe ‘oe 
Thorough methods 

Addressing a meeting of the 
Advertising Club of Oxford, T.-M. 
Smith, assistant managing direc- 
tor, of Alfred Bird & Sons Ltd. 
Birmingham, described the “thore= 
ough methods" his company empB eyed 
to ensure, first a sound product 
and second, its introduction and 
acceptance by the consumer and 
retailer. - 

Mr.Smith explained how the fam- 
iliar three birds motif was adap- 
ted to present day marketing and 
advertising, and how the adverti- 
sing of the company's products 
was calculated to assist the re- 
tailer to get @ quiek turnover. 


- 
WEEK'S WISECRACK 


> 3 
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"So Mr. Willis thought 
I had disappeared for 
the duration of the 
emergency, did hei" 
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Situations Vacant: "The engagement of persons answering these advertise 
ments must he made through a Local Office of the Ministry of Labour 
or a Scheduled Employment Agency if the applicant is a man aged 18-64 


includive or a woman aged 18-59 inclusive unless he or she or the em 
ployment, is excepted from the pro isions of the Notification of Vacan- 


cies Order 1952". 


BUSY ACCOUNT EXECUTIVE 
often away from office requires 


MECHANICAL PRODUCTION ASSISTANT 


with experience of basic essen- 
tials of block ordering amd 
chasing is offered a prorress- 
ive job in @ medium sised Agen- 
cy where reliability and person- 


a personal assistant (male) to 
keep work on the move and gener- 
ally deputise. A young man with 
a firm personality and traffic 
control experience would be 


al initiative are both necessary 
and rewarded when proved. 

Vrite » Box 3251 

Ad. Weekly 180 Fleet St. EC4 


APPOINTMENTS VACANT APPOINTMENTS WANTED. 
DANIEL GREENAVIAY & SONS LTD. requ- COPYWRITING - PART-TIME. Very exper- 
ire the services of trained ESTIMA- ienced woman copywriter .. 7 years 
TING CLERKS for work in their Head with leading London Agencies, 5 
Office, 69 Old Broad Street, E.C.2e,years successful free-lance «. would 
also first-class TYPOGRAPHERS. Applybe interested to hear of regular 
to the Personnel Marager, giving part-time work. Prepared to write 
full details of qualifications and gvod selling copy on any type of 
salary required. account - Press ads.e (consumer and 


trade) ,brochures, leaflets, catalog- 
A GROWING STUDIO with an eye to the ues, editorial,radio scripts, etc. 


future wants more staff artists withLives central London, available 
similar ambitions. If you are a interview any time. 

Retoucher, Figure Artist, Lettcring Bor3246 Ad.Weekly 180 Fleet St.EC4 
Artist, Visualiser or a good all 

rounder, and would like to work in¢ SALES AND YIANTS. 

studio where your efforts are apo- CHAIRMAN OF PUBLISHING FIRM about to 
reciated, we would like to hear retire wishes to sell privately his 
from yous On our side we offer a5 new Electric Ellam's Duplicator, a 
day week, f@nsion scheme and non~ new Emidicta, a new Byron typewriter, 
contributory life assurance. From a new Addo Machine (electric) one 
you we expect first class work and new Universal Postal Franker, one 
willingness to woduce that little set of Hadley Intercom Telephones 
extra effort when needed. Applicat- (6 extengions plus ample wiring to 
ions, giving details of capabilit- Master Set.) and two safes. Phone 

ies and past experience to Mr-Finchoffers to PAD 6776 or PAD 2607 
Rapier Arts Ltd., 1 Farringdon Road 
E.C.1. or telephone Chancery 6055 
for appointment. 


suitable. Full scope for init- 
iative. ‘rite 

Box 3252 
Ad. Weekly 180 Fleet Street EC4 


USINESS OPPORTUNITIES. 
LONDON PRINTERS can offer an outstan- 
ding printing service. 
Box5241 AdeWeekly 180 Fleet St.5C4 


APPOINTVENTS WANTED. 
YOUNG MAN (27) spscial knowle dze 
school and educational markets sesksAGENT REQUIRED to handle artists 
position. Present salary £825 work to newspapers and periodicals 
Box3247 AdeWeekly 180 Fleet St.EC4 


mainly cartoons.eHigh rate of commission. 
BoxS258 Ad.Weekly 180 Fleet St.EC4 


ee ee 


PUBLICITY MANAGER 


required for 


PUNCH 


Apply in writing to:- 


The Secretary, 
PUNCH, 
10 Bouverie Street, 
London E.C.4. 


ETOU 


ARTIST 


required 
able to produce work of high 
standard. 
SMH ADVERTISING SERVICE 
2, Doughty Street, 
London WeCele 
Telephone. CHA. 3901/3902 


LIMITED 


RETOUCHING 
ARTISTS 
required by 
STtVUSPTSO. tans 
Experience in colovr work an advan- 
tagee Fine opportunities for the 
right mene “rite or telephone 
Art Director for appointment. 
STUDIO IRWIN LTD., 118 Chancery 
Lane, London W.C.2. 
Tele Chancery 4141 


A FLIGHT OF FIRST CLASS ARTISTS 
Required by leading Agency, dealing 
with National & Technical Accounts, 
inc luding:- 

SENIOR DESIGN 


experienced 


“litho 


salesman 


This position calls for‘a man who 
understands his customers. 

shi ‘onnection 
rk althourh 
tterpress and 
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ADVERTISER'S WEEKLY 


CLASSTFIED 
ASSISTANT TO PRODUCTION E‘ECUTIVE 
Excellent opvortunity occurs for 
intelligent young man in Publicity 
Production Department of George 
Newmes Ltd. Ile will be between 25 
and 33 years of age, of good educa- 
tion with plenty of drive and init- 
iative. The anpointment calis for 
one able to initiate work with busy 
creative team of layout and copy- 
writers from idea stage. He must be 
able to follow through production 
for heavy output of Sales 
material, national press campaigns, 
etc. Complete technical experience 
of printing and engraving is not 
essential but he must have a good 
all-round knowled;e of fundamental 
principles. Please write fully in 
confidence stating age and salary 
required to Publicity Production 
Manacer, George Newnes Ltd., Tower 
House, Southampton Street, Strand, 
London Wel.s2e 


PUBLICITY SECTION %F LARGE Insuran- 
ce Company offers permanent and 
progressive position to younz man 
(post N.S.) to assist in product- 
ion of advertising material. Pens- 
ion schene, 5 day week, free lun 
chese Apply in writin- 
Pearl Assurance Coe Ltd. Hivh 
orn, WeCols 


'olb- 


LAYS IT/ AT WYN Tt 

with ae W@ exD rience press a 
tising required by 
Magazine, 


lver- 
anclian 
Colman Street, Ipsvic 


MASS-OBSER VATION LTD., requires 
research officer. ‘irite, with de- 
tails of malifications, experience 
present salary to 7 Kensin:ton 
Church Court, 7.8. 


ARTIST = All rounder, either sex 
reqd. by Busy Advertising irency. 
Visuals, letterinr, still life. 

Wide variety of worke ‘irite fully 
Box3158 Ad.“veekly 160 Fleet St.004 


Promotion 


,eeTemANm oo or 
ASSISTANT ared 25-35, 


March 23,1$56 


ADVERTISEWMENTS 
APPOINTMENTS 


VACANT 

TacCHNICAL PERIODICAL PUBLI- 
have vacancies for lad- 
ies with good shorthand typing 
speeds and experience of advertis- 
ing make-up. Sxcellent prospects 
high wagese Apply - 


LARGE 


SUERS young 


Box5190 Ad..eekly 180 Fleet St. 5 


ILLUSTRAT RR re= 
‘tive studio. Only ex- 


for avpoi ntnent . 

1 Ads bre 2 Queen 
Pe el. Tels GRO: 1938 
resident 
greater Lond required 
tising Dem rtment of 
Tyre !-anufacturere 
telent 


arency or 


in .idver- 
important 

Some writing 

al and experience in 
alvertising ‘denartment 
desirable. The in olves some 
travellin; and the responsibilities 
rill include editin:e of a Trade 
bulletine Prospects devend on apti- 
tude. Salary 5600-£750 according 

to quali*ications. Please write 
stating age and expericnce.e 

Box3210 Ad.‘ieekly 180 Flect St.EC4 


on, 


— x 
esserti 


work 


YOUNG IAM ASSISTANT for Public 


to Secretaty Relations Demrtment of Enrineer- 


ing Company in Vest End. Knowledge 
of layout of forms of stationery, 
type an’ casting off, vrogressing 
of advertisements, prooi 

‘ilin;. 5 dsy weeke L 
vouchers. ‘nt 
Boxs212 Ad eex 


re lab ric 
+ + + 


and 
uncheon 


180 Fle et 


t.EC4 


JOUCIIS.. CLERK, required by small 
efficient advertising agency. Sui- 
table to young lady of good educa- 
tion, with initiative, leaving 
school. Hours 9-30 = 5830, no Sat~ 
urdays, p2id holidays. “rite 
stating salary required to 
Box3222 Adeveekly 180 Fleet St.5C4 


CCG 

LETTERING Al 

quired by a 

ays te ‘ 
ben | 

ee 
ie ee 
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March 23, 1°56 


CLASSIFTI 


J. MPTTSOonNIesS 
AD\ 1104 S$ 
-7 


~~ 


ARTI S-T 
REQUIR 
apable of designing point of sale 
Misplays and art wonk. suitable for 
reproduction. 
This is a staff position with 
Vanufacturers of Nationally Adver- 
tised Furniture, with plenty of 
scope for a man of ability. and 
imaginations 
“rite stating age, 
and 


experience 
salary required toi- 


REAVES & THOMAS LTD., 
3 Northwold Road, 
avton, London, 3-5. 


10 
cl 


Ar R* Ss TR 20ONG 


“ARDEN 

r QEIUIRE A 

ZL, ¢@Rrr ri TER 

doth the knowledge and 
ee to write mailings and 

vertisements for ethical medical 

satire write, giving expericnce, 
qualifications, and the salary you 
require, to:- 


The Secretary, 
ARMSTRONG - WARDEN many 
69, NEW OXFORD STREET, 
London ”.C.1. 


2 experienced 
Typorraphers 
with some 
layout ability. 
Please phone 
Miss Lines 
Studio Secretary 
Everetts Adertising Ltd 
10 Nertford St. “1. 


GRO 3477 


GEN SRAL AR iTIST 


A rapidly expanding advertising 
agency would lixe to hear from 
general artists who are attracted 
oy the prospect of working on 
important National accounts. 


Generous salarye Profit sharing 
and pension schemes make the job 
unusually attractive financially. 
Write for interview to the 
Art Director, 
ARTHUR S. DIXON LIMITED, 
229 High lHolborn, London WCl1 


ADVERTISING ASSISTANT 


An Assistant is required by the 
Advertising “epartment of the 
Prestcold iecfrigeration Division 
of the Pressed Steel Company Ltd. 
Duties will be mainly in connection 
with the preparation and printing 
of Literature. The selected appli- 
cant will be expected to work on 
his ovm initiative. The ability 

to write technical ‘copy’ is an 
essential cualification and a know 
ledge of Refrigeration Engineering 
is desirable. 


Please send details of experience, 
are and present salary to the 


PERSONNEL MANAGER 
Pressed Steel Company Ltd., 
CONLEY, 
Oxford. 


© 221 
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ABC TELEVISION ann 


Effective as from March 3lst, 1956 N E\ 


Time Classification 


SATURDAYS 


SUNDAYS 400 5 00 600 700 8 00 900 10 00 00 


im | T | _ — T ee T BFE 


500 600 700 8 00 900 10 00 1100 
TIME RATES 7 | 
CLASSIFICATION 30 Seconds 60 Seconds IS Seconds | 
‘ é | t 
A 390 600 240 
= ——_—+ — 
8 ns 500 200 
mie oes nae © i Asc 
c 230 350 140 | 
D 4 170 260 110 
E 1s 4 175 70 
F 60 90 35 
G 25 40 is 
These new rates will apply individually both to the Midlands and Northern First Transmissions. E 
Existing sixty-second bookings in AAA time (New A time) will not be increased to £600 until 


October Ist, 1956. 


Costs for the following Advertisement Spots remain unaltered : 4 
Advertising Magazines (Shopping and other guides) 
Advertisement Features (Documentaries) 
Time Signal Spots 

Five-second Still Advertisements will no longer be accepted. 


Rate cards detailing the NEW RATE STRUCTURE are heing dispatched to all advertisers and agents. 


Programme contractors for Midlands & | 


pe 
Se 
==== () r=—1D : Dk 
O00 Be A Be 
; 
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nounce... IMPORTANT 
-W RATE STRUCTURE 


OUR RESPONSIBILITY 


We are fully conscious of the responsibility placed upon us to make available to as many advertisers as 
possible the vast week-end audience entrused to us. Nearly 20,000,000 people come within the ABC Mid- 
lands and Northern Network, by far the largest potential audience offered by any single contractor. 


OPPORTUNITIES FOR ALL 


Under this entirely new rate structure, television advertising comes within the reach of all advertisers both 
large and small. For instance, one F and one G fifteen-second spot each week for fifty-two weeks can be had 
for as little as £2,600. And fifty-two sixty-second spots in G time cost only £2,080. 


GREATER FLEXIBILITY 


Our new rate structure is designed to: 

(a) Level out the enormous variations in cost per thousand viewers which exist under present rate structures. 

(b) Enable advertisers to tie-in merchandising with Television advertising more effectively than ever before. 

(c) The use of narrower time classifications will help production departments to produce “commercials” in 
harmony with audiences. 

(d) Enable advertising agents to plan their television campaigns more scientifically and to better effect. 


Everybody’s home at the weekend 
watching ABC Television 


More information from: 

George A. Cooper. Advertisement Controller. 

ABC Television Ltd., Pathe House, 133 Oxford St., W.1. 
Telephone: GERrard 7808 


Northern Network Saturdays & Sundays 


—— an 
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APPOINTMENTS VACANT 
FEMALE LEDGER CLERK (19/21) requiredreferences should not be forwarded 
by “est End Arencye Some Typing- 5 Only candidates selected for inter- 
day week. Holiday this year. Good view will be advised. 
prospects for intelligent worker. . 
Salary according to age and experie- 
nee. Please phone Accountant WEL BUSINESS WOMAN, with proved selling 
5446 or write Accountant 10 Welteck ability, considerable scope with 
Street, vel leading Midland photographer of 
Children, ‘ieddings & Industry. Hi- 
PUBLICITY ASSISTANT (Male - Aged 21 chest salary for qualified person. 
- 27) required. Must have knowledge particulars to 
of press layouts, literature and BoxS243 Ad. Weekly 180 Fleet St.i04 
production methods. This is an exce- 
llent and interesting opening for a “ANTED Good Secretary used to 
keen young man, ad is a permanent Grundig with a desire to learn 
pensionable vosition. Apply in PRODUCTION MANAGERS job for Techni- 
writing, providing details of exper-cal Journals. Apply stating salary 
ience, and salary expected ‘“o:- and experience 
Publicity Manager, Liverpool Co-op- Box3242 AdeVeekly 180 Fleet St.5C4 
erative Society Ltd., 162 Walton Rd. 
Liverpool.4- YOUNG RETICHER (general) recuired 
to work with Sstablished free 
VMIBRAL ARTIST. Artist experienced lance Artist; this is a sound sit- 
in agency studio work. Some air- uation for a level headed person 
brush and general drawing in line wishins to rrow with the Studio. 
anc tone. 35 hour weeke Interesting Situated “.1. Plense write 
work on National accounts. Ring Box5240 AdeWeekly 180 Fleet St.5EC4 
HOL. 1676. 
ADVERTISEMENT MAKE-UP CLERK regui- 
CENTRAL OFFICE OF INFOR ATION. Apr- red for important weekly trade 
lications are invited for a post of journal. "ive day week. Canteen. 
Cisph y Draughtsman, capable of irite or phone Secretary, Benn 
working speedily and accurately in Brothers Ltd., 154 Fleet Street 
English and Metric systems, able to 3.Ce4. Fleet Street 3212. 
produce detcils of exhibition stans 
and displays under supervision and, PRODUCTION CLERK (Junior) for West 
if necessary, Technical Illustrat- ind arencye Unlimited scope for 
ions for reproduction. Candidates experience. 
must have rood all-round drawing ex- BoxS239 Ad.Weekly 180 Fleet St.2C4 
perience. N.C. standard desirable. 
Post graded Tempe Assistant Inform- ERVOODS LTD., recuire VISUALISER 
ation Officer. Salhry according to able to premre good layouts speed- 
are and experience rising to £815 ily for all forms of advertising. 
(male); £703 (female). “iritten appl- Pension Scheme. Full particulars of 
ications, giving date of birth, full experience and salary recuired 
details of quals. and experience (letter only in first instance) to 
including dates, should be sent to L-«T.»S.» 211 Piccadilly W.1. 
Manager, Edgware Road, Employment 
Exchange, 211 Marylebone Road,N.”.1.ARTIST Letterin; or improver. Part- 
quoting order 1777/599. Oririnal ridce, 61 Bartholomew Close E.C.1. 
Monarch 1847. 


March 23, 1956 ADVERTISER'S TURKLY 
CLASSIFIED ADVERTISEYV ENTS 
APPOINTMENTS VACANT 
TSCHNIC’.L ARTISTS required for Fube- TRcuyICAL ARTIST required with ab- 
lications Department. An interest- ility to Produce Layout for Adver- 
ing and varied work programme calls tising. Also a First Class Retou- 
for ability to produce first-class cher Wanted. Bonus am) pension 
perspectives in line and half-tone schemes operating. Write 
from blue-prints ami wrsonal in- Box 3177 Ad.Weekly 180 Fleet St.5c4 
vestigation. “orking conditions are 
the surroundings congen=- WRITER required for Publications 
ring mrticulars of Dep rtment. The successful appli- 
salary required cant will be required to prepare 
AVIe78 to the Per- specifications covering a variety 
umiel Officer, Saunders-Koe Ltd., of engineering subjects and may 
East Cowes, Isle of “ight. also, as yart of his duties, be 
called upon to provide copy for 
NEWLY CREAT! position for Lady publicity leaflets and brochures. 
Assistant as "Right-hand" to Adver~ Analy giving particulars of are, 
Cising Manager in Medical Company experience, salery recuired and 
in N.v.10 areas Ethical advertis- quoting 2EF A79 to the Persomel 
ing with scope for originality. Officer, Saunders-itoe Limited, 
Layout, copy, process, Journal Ads, East Cowes, Isle of Yight. 
folders, booklets, catalocues, 
mailin-, etc. This is an extremely PRODUCTION ASSISTANT recuired by 
interestine position for one who busy “est End Agency. Excellent 
is willine and enjoys diving into opportunity for intelligent, keen 
the varied work of a self-contained younr man with some experience in 
Dept. Phone Elgar 4011. Ext. 24. an Arency or Advertisement Dept. 
Must be able to attend to detail 
TECINICAL AUTHOR required immediat- and work to schedules for National 
ely for Publications Dept. adequate Accounts with minumum supervision. 
engineering backrround with wility “rite details of experience with 
to write good and concise English salary to 
essential. &x ReAe*. Personnel con- Box3230 Ad.“eekly 130 Fleet St. EC4 
cerned with the preparatkon of Ser-= 
vicing Schedules and related publi- ADVERTISING ASSISTANT age 27 to 30 
cations would be particularly sui- required by international Group of 
tablee iooly friviny porticulars of Companies for work in comection 
experience, salary recuired with their overseas interests. 
cuotinze REF AY.77 to the Pere Candidates must have some commer- 
sonnel Officer, Saumders-Roe Ltd., cial experience, at least two years 
Zast Cowes, Isle of ‘ight. of which should have been spent in 
advertising. A man with general 
INVOICING/ESTIMATING CLERK for aivertising experiemce in a@ commer=- 
Process “ncravers, fully conversant cail company and/or radio or filn 
with trade. Holiday arrmpge- department of a Lonion Agency would bi 
ments recognised. The Half-Tone be most suitable. The Company is an 
“ngraving Co., Lti., 1 Farringdon expandinz one and offers excellent 
Road, ZeCel. CHA 7313. onportunities. Salary £750 to £900 
Pension an? profit participation 
schemes in operation. “rite 
Box5229 Ad.“eekly 180 Fleet St.EC4 


and ability 
finished rour 
write to 

“eekly 180 Fleet 


ical 
own 
ary £700/£800 
Box3228 Ad.- 


eaxyne 


rience 


ideas to 


VANTED. Lady assistant to the di- 
tor of a photorraphic wriodical, 
with © me photorraphic/photo deal- 
ing knowledre ard preferably with 
some knowledge of advertisinr and 
editorial work: Send full details 
of experience etc. to 
Box3233 Ad.\ieckly 180 Fleet St. HC 
ADV TISING AD PUBLICITY Mali.GuR 
recuired for brge Furnishing Est- 
ablishment on the South Coast: 
Younr mm with imarination and a 
flair for retnil sales promotion 
will find opportunity and prospects 
Thorourh experience of press adver- 
tising, layouts and copy writing 
essential. Commencing salary £700- 
£800. “rite fully and frankly 
giving full particulars of «11 
posts held with a; 


and 


proximate dates 
capacity in 
Box3232 i 


COPY="RITERS 

EXECU T1VES and all 
PRODUCTION STA 

GOOD jobs waiting 
NO FEES TO PAY 
Secretaries, Shorthand Typists, 
Copy Tyvpists used Lo Agency work 
are urgently recuired: 


There are 
GOOD men 


for 


“rite Call or 
STAFFS 0:2 
111 Hirh 
CliAncery 


‘phone. 
PION 
Holborn, “.C.l. 
2550 


GAN Lo rw 


PRINT 


SERVI cE 


SPEEDY 


for all Advertising md Sales lit- 

ereturc, Tép (Quality Black and 

“White and Colour photo litho. 
GOTHIC P’'ESS LIMITED 

Euston 5845 42 Osnaburgh Street 


(Opposi ve Gt. Portlend St.Stn) 


APPT! ri mUTS ANTED. 
scHiOOL HAN are 28 British, 
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anc reorrapher 
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Firms who advertise ‘help the whole industry 


"A greater awareness of the value of publicity” would not come amiss 
in certain sections of the toy industry, says a leader in the March is- 
sue of Games and Toys. The situation is improving, says the leader, but 
there are still a few "ostriches" burying their heads in the sands of 
nonentity. 

"The complacency of the remark, 'But we're doing all right, old boy 
- we don't need publicity' can only be regarded as 'olde-worlde’ in the 
new age of commercial warfare", it continues. 

A trade fair it regards as a great promotor of toy=consciousness, 
giving each exhibitor an opportunity to publicise himself. But not all 
of them realise this, and those who do often steal the show - by means 
of the whole-hearted co-operation, not only from their own trade press 
but from reporters from other spheres who come in search of a good 
story. 

"A striking display-piece, an exciting new novelty, a visiting cele- 
brity, some headline statistics - these are the essentials for getting 
oneself talked about. Those who know all the gimmicks grab the public- 
ity jackpot. Those who don't would find it profitable to learn. After 
all, what have they to lose?". 

Those who attempt to belittle publicity because of the difficulty of 
assessing its value are losing sight, says the leader, of the most im- 
portant aspect. No matter whose toys “bask in the limelight" the vital 
thing is that toys are being talked about - not ice cream, or confect- 
ionery or comics. 

"It must be borne in mind, therefore, that the more go-ahead firms - 
which by their own know-how and at their expense have wooed a wide pub- 
lic = have contributed a great deal towards the growth of toy-con- 


sciousness, and have thereby helped not only themselves, but their own 
brothers in the industry". 


AD FILMS IN WEST AFRICA IPR TO HEAR MINISTER 


Fule-scale screen advertising 
is now available to British man- 
ufacturers and advertising agents 
in Vest Africa, Pearl & Dean 


Mr. Iain Vacleod, Minister of 
Labour, will speak on "Pride of 
Country" at a luncheon meeting of 
the Institute of Public Relations 
(Overseas) Ltd. have announced. at the Criterion Restaurant at 
They state that they have the 12.45 pem. on Wednesday, April 
majority of cinemas in these ll. 
territories under exclusive con- In the chair wll be the IPR 
tract. president, Maurice Buckmaster. 

Advertisers can have films and 


filmlets produced in London and 
screened throughout Nigeria, Gold 
Coast, Sierra Leone and Gambia. 


ATTACKS ON AGENCIES : Antitrust 
attacks on advertising, on simil- 
ar lines to those recently reported 
in the USA are now being carried 
out in Sweden- 


TRADE TALKS : A "Trade with Can- 
ada" party is to be held at the 
Dorchester Hotel on “ednesday 
when a number of leading British 
industrialists will meet Canad- 
ain businessmen to discuss the 
Canadian market. Crewfords I:iter- 
national Advertising are orgen- 
ising the party. 


| oo 
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Viewers prefer 
ITA programmes 


A poll conducted by TV Xesea 
(Gallup Poll) Lid. after six m 

of commercjal television shows thi 
60 per cent of viewers think that 
the ITA programmes are better than 
those of.the BBC. 

Compared with a similar research 
carried out in November, the Poll, 
which was taken;anong viewers in 
the London area, showed an increase 
in those preferring ITA programmes 
of three per cent. The figure last 
Novenber was 57 per cent. 

A poll conducted in the Midlands 
showed that already 58 per cent of 
viewers prefer ITA programmes to 
those of the BBC. 

x x x 

Top commercial for February, in 
the fifth round of the News Chron- 
icle's "Top Ten" awards, again 
conducted by TV Research (Gallup 
Poll) Ltd. was Murraymints. Shell, 
was second, and Guiness third. The 
rest of the first ten, in order, 
were Mackesons, Chico, Sunfresh, 
Oxo, Britvie, Qno and surf. 

VUverall leader in the award is 
Murraymints with 79 points out of 
100. 


QUT-OF -HOURS EXHIBITION 


Exanples of a nmber of spare- 
time activities were on show last 
week at the second "Gut of Hours" 
Exhibition organised by Mather & 
Crowther Ltd. for members of the 
staff. 

Chairman E.L.Mather said at the 
opening that the reason for organ- 
ising the show was "to see what 
most of us do out of hours. As our 
organisation grows larger and larg- 
er, the opportunities to meet one 
another, know one another and und- 
erstand one another present them- 
selves less frequently". 

Three prizes have ben given by 
the board for the most interesting 
exhidits. 


1956 


rvice 


for exporters 

Internationai Trade Informat 
Ltd. which is served by Comtel- 
buro Ltd. (Reuter&’'Canmercial Ser- 
vice), and has hitherto-acted pri- 
vately for a limited number of 
selected subscribers, is now 
ready to accept assignments fran 
other approved firms. 

The service’ is primarily de- 
Signed to give international tra- 
ders rapid and reliable answars 
to their questions, for their 
private information. In suitable 
cases ITI will also report om 
export opportunities for partic- 
ular goods and services immedie-~ 
tely these become know. 

nxporters say ITI can be help- 
ed in many ways by the provision 
of competitors’ activities, pri- 
ces etc.3 trade statistics: mar- 
ket and crop reports; import and 
currency restrictions; views of 
leading traders on probable mar- 
kets for new products, or on why 
@® product is not selling so read- 
ily as expected; sales opportun- 
ities behind news flashes; and 
forecasts of what is likely to 
happen in the future. 


OLYMPIC NEON AD: An asroplane 
carrying neon signs advertising 

the Olympic Games is now flying 
back to Melbourns. It will be 

seen at 35 airports on the way 

to Australia. It is being flowm 

by two young Australians who have 
bought the "plane over here, and 
intend to use it for an air-line 
charter service when they get home. 


NEWSPRINT SHORTAGE: A “black mar- 
ket" in newsprint is reported in 
the (mited States, where a short- 
age of s:pplies is forcing sane 
papers to print issues carrying nc 
advertising. Prices ranging fran 
$200 to $225 per ton are being as- 
ked against the regular price £130 


: a March 23, Hi 
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MAreh 25, i956 
IRISH LEVY ON 
NEWSPAPERS 

Brivish newspapers and pericd- 
icals circulating in the Republic 
of Irelam! became subject to a 
new impor: levy of five sixtis of 
@ penny om Wednesday of last week. 
it may result in a price increase 
for some readers. 

fne levy does not affect pa ers 
which are posted singly, and ex- 
cludes papers”with a circulation 
of isss tnan 1,000 copies, or 
whicn arse of a technical, 
religious or sducational nature. 
chelevy has bem the 
‘onsiderable discuss- 
rculation managers of 
2s, no mnouncement 
reasecs to the public 
e. General impress- 
ions were that it was doubtful if 
all the papers would pass the en 
tire increase one 

Last year, the xepublic importe 
ed a total of 2,855,528 dozen 
copies of *srzign publications, 
valued at .219070. Approximately 

of these were from 


those 


Alti ough 
sudject of 
lon among 
national pap 
of price in 
has been mad 


CHesSi PROMOTION 


in collaboration with the Nate 
ional Cneese Sureau the Rvening 
Citizen, Glasgow, last week ore 
ganised a Scottish Cheese iceeke 
Cookery demonstrations were given 
at well-attended sessions at the 
McLelian Galleries, and the issue 
of Marcn 12 carried three pages 
devoted to cheess, .and supported 
by cheese, dairy, margarine and 
Wine advertisings “oot Lien: 

A mumber of lécal .grooers dis- 
.. played window Ioills So 
promotion. 


Pk AGENTS for Dispre-laminated pap- 
er, card and metal finishes, using 
Glarifoil, are Viki Hughes Ltd. 


Fashiouw ‘shows €: 


exhi tion 


The National Tr “3s ome 
dens Exhibitica sil. be held at 
Bingley Hall, sicminguam, from 
next viednesday until Apri.s le 

The exhibition widi inciude a 
fasnion parade taree or fuur times 
a day, wnich is béing arranged and 
orgmised by the oritish Man-Made 
Fiores Federatione 

Theme of the parade will be 
"Clothes for tne Sun". Nyion, Ray- 
on, Teryiens, and tne two new tri- 
acevates, tricel and Vourpleta, 
will be represented in fabrics 
from wnich articles of clotning 
to be shown wiil be made ups 


% Gare 


SHALURUCK = AND A PANY 


To celebrate Ste Patrick's Day 
last Saturday Radio Review Ltd. 
of Dublin, sent to numbers of their 
friends and associates sprigs of 
siflamarcck. The Shamrock was air- 
mailed in airetight plastic bags. 


a x x 
wv ti 
sent 


ousend Irish pennies were 
out oy the W82—<(kZA radio 
ead T) station in Boston, Massa- 
chusesse, to advertising agencies 
througacut the United States as 
pars of its Sc. Patrick's Day cele- 
brations. Tne penny went out to 
each agency fixed to a card which 
saids “here's your Irish good luck 
piece” 

The pennies were specially sent 


‘ from the National Bank Ltde of 


Dualin, and flown oy Pan imerieon 
World pcre > 


3 


PROMOTION FOLOsR for time, illus- 
trated with a-portrait oi Dre 
Johnson, records tne growth in 
the amount of British and Suro- 

- pean advertising im its invernate 
ional and Spanisn + 
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‘Biggest campaign ever for new furniture 


An all-out attack on the contemporary furniture market is planned by 
Harris Lebus Ltd. with a new range of furniture. It will be marketed 
under the trade name of Link, and will be nationally advertised in what 
is described as “the biggest campaign of its kind ever." 

Handling the advertising campaign are Everetts Advertising Ltd., and 
the first national advertisements will appear on April 26 - a half page 
in the Daily Sxpress and a 15; in. by six column space in the iivening 
News. These are followed oy half-pages and 11 in. triples in the Daily 
Mirror, vening Standard, Star, Sunday Sxpress, Sunday Times and Observer. 

Half-pages have also been tden in the Radio Times and Woman's Own, and 
pases in full colour in Ideal-Home, homes and-Gardens, House and Garden, 
Good Housekeeping and House Beautifal. Trade press advertising in 
Furnishing ‘jorld and othsr furniture trade papers begins next Friday with , 
double-page spreads in two-Solours. 

Dealer aids include a-24<page booklet illustrating all the Link pieces 
of furniture; smaller. lea*lets which cat be distributed in showrooms or 
by post; swing tickets; coléur showcardS, window pelmets, name signs, 
mobiles, and hanging and Standing showeards. There is also a free 
service of blocks, etc. for use Wy retailers in local papers. 

There will be spécial exhibitidns of the furniture in all Lebus show- 
rooms the weck after Easter, and on May 1 Sir Kugh Casson will open a 
special display at the Maddox Street showrcoms in London. Two floors 
will be given over to this display which will open for three weeks. 

All advertisements will carry the tag line “Made by iiarris Lebus Ltd., 
in the world's largest furniture factory", and the advertising will be 
given a fresh impetus in the Autumn. 


INTSRHEDIATE STUDENTS ON IPA COURSE. 

A week-end course for intermediate students was held at the Institute 
of Practitioners in Advertising's headquarters on March 10 and ll. It 
was attended by 44 students. C.3. Bagg (Rumble, Crowther & Nicholas Ltd) 
was the chairman of the directing staff, and he was assisted by i.A.3. 
Lee (Lambe & itobinson Ltd.), 2.J. Cowen (1i.S.Crawford Ltd.) and C.G. 
Corbett (James A. Hodgson Ltd.) 

After an introductory talk and an “Any Questions” session, students 
were divided into syndicates of six. Sach syndicate was given ao paper 
of six questions to discuss. The syndicates then retired to individual 
rooms and discussed all the questions on their paper. The directing 
staff visited them to give their advice and assistance. A‘ter tea on 
Saturday the syndicate leader allocated a question to each member to 
2e answered in writing. 

On Sunday students gathered in the council reom and each individual 
read to the assembled course the answer which he had written on Saturday. 
Comments by the directing staff followed and a seneral sumiing-up was 
made of the way in which the questions had been answered. 


BAPORT SUPPLHLLT: In an eight Page “irish Seports" supplement, the 
Irish Times carried over 300 s.c. inches of special advertisins. 
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TRADE PRESS MOVING INTO EXHIBITION WORLD’. 


Trade and technical press publishers have “unique qualifications": for 
rumiins spec.alised exhibitions,.V.G. Sherreén, managing director, Nat- 
ional Trade Press, who run a number of such exhibitions, told the Brite 
ish Sales Promotion Association last week. He said that - unlike some 
exhioitions run oy trade associations - he did not mow of any exhibit- 
tion organised by a publisher that was “slipping back". 

In running a specialised exhibition a very intimate lmowledge of the 
trade - particularly of its buying times - was essential. That was why 
the trade and technical press and the consumer press was moving into the 
exhibition world - and very fast. His own company sponsored 10 such ex- 
hibition. 

Specialised exhibitions run by a publishing house were fostered by the 
editor who knew his readers; nurtured vy the advertising manager, who 
knew the politics of the trade; and there was the circulation manager to 
handle attendances. 

The rapid growth of specialised exhibitions - 99 in 1950, 107 in 1951, 
151 last year, and at least 168 this year - Mr. Sherren attributed to the 
fact that the country was back on the buyers' market. The idea of pres- 
tige displays seemed to have gone by the board; the essential thing to- 
day was to specialise. Today there was a much more educated type of 
ouyer, who liked to know. everything about his trade, and when he cane to 
the small exhibition he found everything tied to his particular trade. 

ir. Sherren described the full service provided for the exhibitor at 
his own exhibitions and claimed that the cost to the exhibitor was only 
ly per cent of the revenue booked. 

Another point made by hire Sherren during his talk, after which he ans- 
wered many questions, was that exhibitions were a form of publishing. 
“ie have been accused by the 'big boys' of running splinter cxhiditions. 
3ut I think that because of their timing, personalisation. and intimate 
knowledge of the industry, splinter exhibitions are a very good thing”. 

The standards of salesmanship in this country were “appallins", and 
big firms ought to go in for salesmanship courses much more than they did. 

Commercial TV was going to eat into advertising appropriations, and 4&@ 
lot of papers were going to the wall ~ “but there are a lot of media 
that deserve to so to the wall," he said. 


RSLUEST FOR COMPULSORY LABELLING OF CLOTHING 


A strong request for the compulsory labelling of clothing so tnat the 
public would know whether they were buying pure wool or some other type 
of fabric was made during the course of a forum between representatives 
of the Clothing Institute and the Women's Institute, organised by the 
International iiool Secretariat. ong 

“We feel that accurate compulsory labelling of clothing, giving fibre 
content of the material used and washing instroctions, would help the 
customer and avoid complaints. Why cannot manufacturers do this?" in- 
quired lirs. C. Renton-Taylor, of the Yiomen's Institute. 

“In the old days", she went on, “we had only to think about silk, wool 
or cotton in garments. liow with the new synthetics, people get muddled. 
We wart the label to give the exact proportion.ot; the material used and © 
instrvetions for laundering." 
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TRUST THE PRESS, SAYS SIR MILES 


Public relations can do much to create the right atmosphere in which 
the sales side, including the advertising department, can operate succes-~- 
fully, said Sir Miles Thomas, chairman of BOAC,.when talking to the In- 
stitute of Public Relations last week on “Can Nationalised Industries 


Show the Flag?". 
photographs abeut its activities, 
BOAC had developed a healthy in- 
terest in its operations, prob- 
lems, plans and achievements. 

The British public, he said, had 
reason to be proud of the progress 
of the British air corporations 
and of the share they were taking 
in developing the export trade. 

Unlike some other nationalised 
undertakings, the Corporation was 
engaged in a vigorously competi- 
tive international business. Wher- 
ever the aircraft and flying staff 


“Shaming the housewife" 


“Manufacturers who favour col- 
lective publicity for the furni- 
ture industry “believe that it is 
only by constant appeal through 
various forms of advertising, and 
by shaming a housewife for har- 
pouring furniture which has out~ 
lived its usefulness, that the 
trade will find a ready market 
for its increasing production", 

So states the annual report of 
Merseyside and District Furniture 
Menufacturers' Association, pre~ 
sented recently. 


SHOPPING WEEK: In connection 

with "This England" week, which is 
being organised by The Piccadilly 
and St. James's Association in 
co-operation with the Royal Soc- 
iety of St. George from April 23 
to May 7, a display of pictures 

in Piccadilly and St. James's shops 
by old masters and contemporary ar- 


tists will be opened on St. George's 


aye St. George's Shopping Weeks 
will be held in other cities throu- 
ghout the Empire. 


He thought that by providing news, feature items, and 


went, they were ambassadors for 
our country, said Sir Miles. If 
the attitude of its employoes to 
the public who bought tickets to 
fly were unsatisfactory, BOAC was 
liable to lose business, and would 
deserve to do so. 

Sir Miles thought that one rea- 
son why public relations in this 
country did not always command as 
much respect as it should from the 
press was that too many public and 
other concerns seemed disinclined 
to give the papers either the 
facts or reliable background in- 
formation that would enable them 
to write a good story or form a 
satisfactory judgment. 

"If you mistrust the press, the 
press will naturally mistrust you" 
he said. . 

"In a long, varied and sometimes 
exeiting business career, I have 
never been let down by the press 
when they were fully informed of 
the relevant facts". 


POWER CONVENTION: At a press re- 
ception in London advance informa-: 
tion was released on the 8th Bri- 
tish Electrical Power Convention 
at Torquay, May 25 to 29. Sir 
John Dalton, Convention president, 
who introduced those who will be 
reading papers, said that the 
theme will be “Zlectricity and 
Transport". 


DIVIDEND UP: Directors of Frau > 
Signs Ltd. are recommending a div-- 
idend of 12 per cent - against 10 
per cent last year - for the year 
ending September 30, 1955 on the 
issued capital of 560,000 shares 
of 10s each. 
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are moving / 
As from Monday 26th. March 1956 our address will be 


ST. BRIDES HOUSE, SALISBURY SQ.. E.C.4. 
Telephone: FLEet 5544 


VISIT THE 
40th 
SWISS INDUSTRIES 
FAIR 
AT BASLE 


APRIL 14th to 24th, 1956. 


This Fair provides the 
foreign visitor with an 
impressive picture of 
Switzerland's intensive 
industrial activity in 
its most varied forms : 


ned information from the Swiss 
, 18, Montagu Place, London, 


Tourist Office, 4549, _— Trafalgar 
Square, London, W. 
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Better than ever—the 


i AEROGRAPH 
- med A-54! 


° 
o 
O 0 K sP 
° ° UNIQUE DESIGN 
° GIVES ALL THE FEATURES 


YOU HAVE ASKED FOR 


3 
oO 
° 


———— 


Practising commercial artists who have tested 
these improved Aerograph Air Brush models 
hail them enthusiastically as giving heaver 
colour density on first application, more 

444444 


oooo°o 


sensitive control, better balance and greater 
Vays all-round ease of operation — plus all the 


ell-known Aerograph advantages. Write for 
THE E-54 AIR BRUSH abe 


details to the address below (Dept. 5 AB). 


is similar in all respects to the 


aswcarsou cs ores | AEROGRAPH 


AIR BRUSHES 
THE INSTRUMENTS FOR FINER EFFECTS 
The Aerograph Co., Ltd. (Sales Division) 
47, Holborn Viaduct, London, €E.C.I. CiTy 436! (5 lines) 
Factory at Lower Sydenham, S.E.26 


LAM 


YOUR PRODUCTS 
SHOULD BE SHOWING 


at the 


noc PARIS 


Incorporated Practitioners im Advertising 


tonpon wich. BUILDING EXHIBITION 


2nd INTERNATIONAL BUILDING 
@ group of nine and PUBLIC WORKS EXHIBITION 


influential newspapers | WINE 16 — 28, 1956 


A.B.C. NET SALES 


in the 


PARK of ST. CLOUD 


SPECIAL IMPORT LICENCES 


will be granted for all BRITISH goods sold 
during the Exhibition 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. ECA. If you have no representative in France, we 
can put you into touch with a number 


All information from the London Office 


R. C. Liebman 


178 Fleet Street, London, £.C.4 City 5889 
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Retail advertising essentially a buying quide™ 


A store's advertising maiasger camnot accept full responsibility unless 
he has authority to remove obstacles that dilute the advertising's sales 
powers AsO, Buckinghan, managing director, Young and Rubicam Ltd., said 
at the Retail Manasenent Conference at Zastbourne. 

Talking on “The Importance of advertising to Retai ling", he said that 
a store's primary ain was to convince a profitable percentage of the 
people in its camnurity that it was a more desirable place to shop in 
than its competitors. In order to advertise, therefore, it was necessa- 
ry to lmow the store's strong and weak points. 

Stressins that the nationally advertised product was the only basis 
for competitive conparison of the bett-r services ronc>red by a store, 
ire Buckingham weat on to consider the components of successful retail- 
ing advertising under the following headlines. 

Quality of merchandise. Some consumers wanted only the bests; others 
the best they could afford; yet others the most their money could buy. 

Selection of merchandise. The store that gave a wider selection held 
more attraction for tho consumer. 

Display of merchandise. Very few stores ever exploited their window 
displays to the fullest advantage. The large store;scldon tcld in the 
window where merchmdisc night be found in the store. -indow spnuce was 
probably the store's most valuable advertising spacc, w:d it sould be 
merchandised to the fullest extent in the store. 


Pricing. This could be 2 determining factor and should be sericusly 
considered in any retail operation. 


The service given by the eae Advertising might bring people to 


igh 
the store, but % sales were either mace or lost by the sales poople. Un- 


nterested, poorly-informed, inattentive, rude, or surly sales people 
ould drive customers away just as fast as advertising could bring thom 


Jandling of caaplaints. The degree to whi 2 store stood behind the 
erchandise it sold, aid its rg te it back when unsctis- 
actory, soon became kmow;. “It is no arsuins abs taxin=> & tninr 

if you ure —— to take it back, sn id ier e Bere ia: "ale the 
adjustment first ond argue about it uftemvards. 

Stare Seiaiaii This was either an aivaatase to de publici 
disadvantase to be overcome. 

Aas x x x x 

Retail advertising, Mr. Buckingham went on, was primarily news and in 
formation ‘about the merchandise the store h:d for salee The rctail ad- 
vertising man also had to build character reputation and consuner pre- 
ference for a store. Thus, continually or periodically, it was desir- 
able for a store to advertise someting other than its merchandise. It 
was very important thet evory store should try to build into its adver- 
tisins a character easily recognised by its customers. 

"Renember that retail advertising is essentially a buying guide, so 
there is no need to try and intrigue people" he said. “It should give 
precise information about where and how td buy - the budget department 
the third floor, the boy's departauent the secmd floor. Make shoppins 
easy - make it casy to buy in vour store," 
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‘Revolution in communications’ New York PRO’s told 


"We are faced h 
communications", 


ere; 


members of t} 


and in 3ritain, with an immonse revolution in 
12 New York Chapter of 


the Public Relations 


Society of America wore Sola recently oy Alan Campbell-Johnson, Sritish 


public relations expert. 


the revolution is", he said. 


‘Wie may tend to underestimate just how great 
Lire Campoell-Johnson, president-elect of 


the Institute of Public Relations, was on a brief visit to the United 


States, where he consulted clisnts 
and officials of Hill and Knowlton 
Ince, the US public relations firm 
whose associate he is in the Unitsd 
Kingdom. 

Also on the platform at the meet- 
ing was another Hill & Knowlton Eu- 
ropean associate, Frans E- Hollan- 
der, a director of the Netherlands 
Public Relations Society, and presi- 
dent of his ovm firm in the Hague. 

Mr. Campdell-Joh mson said that 
the British press “is undoubte dly 
The 


undergoing a major change". 


CARPET FORTNIGHT DATES 


In order that it will not clash 
with another national event, Car- 
pet Fortnight has been moved back 
a week. It will now be held fron 
October 6 to 20. + a 

Organised by the British Carpets 
Promotion Council, the annual event 
will once again receive considera- 
ble publicity in the national 
press and magazines. 

Supporting advertising will be 
booked in the provincial and trade 
presse 


PHOTOGRAPHY SALON: The 2lst In- 
ternational Salon of Photography, 
confined to photographs by employ-~ 
ees of the Kodak organisation, 
closes tomorrow (Saturday) at Kodak 
Hall, Wealdstone. It was opened 
last week by Lord Brabazon of Tara, 
and has now been held in this coun- 
try every year since 1950. The 
exhibition is open to members of 
of the public. 


mass circulation papers were mov- 
ing away from the presentation of 
news and becoming a “means of es- 
caping from public news into the 
whole area of personal relations 
and human interest stories.“ 

This, he claimed, put a sreater 
emphasis upon the small circulate 
ion papers “whose influence upon 
the minority of opinion-formers 
crows 211 the time" 

It also made institutional ad- 
vertising a more important means 
for public relations messe~es, he 
emphasised. “You have Om ghe ed- 
itorial side a tendency to run 
away from news, and on the adver- 
tising side a tendency to move in- 
to it with messages that have news 
value" 

About British commercial TV, Mr. 
Campbell-Johnson said: “The sep- 
aration of the.spot from sponsor- 
ship doesn't seem to be pleasing 
anybody very much. But,” he added, 
“as a purely technical performance 
the achievement of getting this 
new service off the gound inside 
the last eignt months has been 
renarkable" 

He quoted a British estimate 
tnat by 1956 or 1959 advertising 
appropriations would reach £350 
million, “and of this some £25 
million will be on Tv". 


NEY REPS: Cheiron Press Ltd. are 
now handling the advertisement 
representation of Property. The 
journal publicises the work of 
the National Federation of Pro- 
perty Owners in Imgland, Scotland 
and Wales. 
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Derhre du Maurier, author and 

playwright daughter of the late 
Sir Gerald du Maurier, began writing 
short stories and articles in 1928. 
Her first novel, “The Loving Spirit’, 
appeared in 1931. Since then she 
has become well-known to cinema- 
goers through the filming of such 
famous novels as ‘ Jamaica Inn’, 
“Rebecca’ and ‘Frenchman's Creck.’ 
Married to Lieutenant-General Sir 
Frederick Browning, she lives at Par 
in Cornwall. Loves walking and 


: My Daily Mail by DAPHNE DU MAURIER 


FTER a working day—and as a novelist I 

call a working day seven hours at my 
typewriter with an hour and a half off for 
lunch —I look forward to supper on a tray 
and the Daily Mail propped up against the 
biscuit tin. 

When the children are home it is torn from 
me, because of Rip Kirby and Flook, and I 
am reminded of my father thirty years ago who 
used to skip the indifferent notices of his plays 
and turn to Teddy Tail as a counter-irritant. 

Why do I choose the Daily Mail as a news- 
paper? Because I believe that those responsible 
for its production and for its reading matter 
have integrity. 

The political slant may be rather Right of 
Centre for my personal taste—but from motives 
apparently patriotic and not self-seeking—and 
the leaders on the front page are the best in 
present-day journalism. 


The headlines attract interest without 
screaming; and the main body of news is not 
yet, and I hope never will be, chopped up into 
little snippets of three lines in the belief that a 
longer item wearies the moron reader. 

The Daily Mail does not go in for * stunts °; 
nor does it have favourites in public life or 
whipping boys; it does not take up some Cause, 
flog it to death, and let it die. 

The feature ‘articles have a wide appeal, they 
are not sensational and they are never dull; the 
social column, unique of its kind, mercifully 
shuns gossip and evades banality; while the 
book critic, even when he damns, damns with 
intelligence and not with malice aforethought. 

Good luck to the Daily Mail, and may it long 
continue to present the news in fair, straight- 
forward fashion to readers who dislike dictator- 
a ee paper as much as they 
detest it in public 
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T.V. for the 


smaller advertiser 


Don’t leave television off your media plan until you’ve made 
sure of your facts. The facts about Associated-Rediffusion. 


Associated-Rediffusion is reaching nearly 14 million 
viewers already—and the figures are growing fast, week by week. 
You can get your sales message into all those homes, with 
the tremendous impact which only TV gives, for surprisingly 
little. For instance, time signal spots in peak time cost only 
£200—and off peak, a mere £70. 


Associated-Rediffusion programmes appeal to all 
tastes, all ages. If yours is a specialised product, you may 
find that off-peak time reaches the kind of audience you want. 
Five-second slides can be transmitted out of peak time for 
only £55. 


Associated-Rediffusion now has facilities for live 
transmission of 15-second commercials with a simple set. 
This enables you to be up to the minute with your announce- 
ment—and to keep your production costs down. 


Associated-Rediffusion offers these and other facilities 
for small advertisers in the fastest-growing, most powerful 
medium of all. It isn’t economical to ignore Associated- 
Rediffusion. 


ASSOCIATED - REDIFFUSION 
Monday to Friday Every Day a Shopping Day 


ASSOCIATED-REDIFFUSION LTD., Television House, Kingsway W.C.2. 
Holborn 7888 
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lation : 
end of the Association of Adver- 
tisors in Ireland’ have been told 
by Radio Sireann that 2. spon- 
sored shows featuring prize- 
giving att racti ions must come off 
the air within aweeke The rvi- 
cae follows the introduction of 
a new Ganing Act which will also 
mean changes in nevyspaper comp- 
etitions. 


ADS MAY AID ORCHSSTRA 


Revenue from advertisanents may 
make it possible for sanchester's 
famous Halle Urchestra to visit 
smuerica. The orchestra has had to 
postpone the concert tour it had 
hoped to muke in the United States 
in February and March next year, 

to laclk: of money to pay its 
ntic., It will 


of 

across the Atla 

7o at the end of the year 
ney can be raised. 

14 21,500 is neede 
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borough County Council will in 
future have colour photogra@ hs 
taken for projection on a screen 
at meetings of the conmittee for 
use in connection with reviews 
of advertisencent hozrdings. 


RETAIL LECTURE: The first ina 
series of lectures on retailing 
and the public at the College of 
Distributive Trades will be ziven 
by the Marl of Woolton on April 25. 
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Effects of the 
print stoppage 
Commenting in a@ leading arti: 

on the court of inqiiry's recon- 
mendations in the London printing 
dispute, the Glasgow Herald said 
last friday that the public might 
well wonder why. “in order that 
such proposals m ght be arrived 
at, it is ue ery for them to 
ve denied the nefit of about 
100 publicaticus for several 
weeks." 

“The present stoppage", contin- 
ues the article, “seems likely 
whether settled or not, to have 
several unwelcane results. The 
enforced need to print abroad 
has demonstrated to the publish- 
ers of some monthlies om cheap- 
er types of paper that this sys- 
ten is actually more economic 
than their previous practice. 

"It has driven other customers 
of the industry to look more 
closely into the potentialities 
of what the court describes as 
“noders machinery capable of sat- 

- their printing needs’. 
in general, by threatenin 
snaller publishing firms lacking 
plentiful resources with extine- 
tion, it has tended to reinforce 
the more powerful concerns. These 
are the characteristic results of 
unjustified stoppages on the ec- 
onomic climate of Britain today" 


TOP MAGAZINE: In 1955, the New 
Yorker was the leading American 
nacazine in the field of travel 
advertisins, for the sixth consec- 
utive year, according to figures 
supplied by the Publishers' In- 
formation Bureau. 


AD MAN'S DIARY: The magazine 
Holiday has produced “The Holiday 
Advertising Man's Diary 1956". It 
is illustrated by a number of 
humorous drawings of agency life. 
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NEWS ABOUT PEOPLE 


TegeN. Pearce has been appointed 
vice-chairman of the Newspaper 
Society's advertising committee 
and chairman of the agency rec- 
Ognition and Advertiser's Aid 
sub-committees. He succeeds E. 
Lumsden, who retired recently. He 
also succeeds Mr. Lumsden or the 
joint advertising committee with 
the Newspaper Proprietors Assoc- 
iation, and has been nominated by 
the Society as chairman of that 
committee for 1956. lir. ‘carce is 
advertisement director of West- 
minster Press Provincial Nowspap- 
ers Ltd. 


x x x 
Mobiloil 011 Co.'s general sales 
manager (industrial), F.N. Jud- 
son, has retired and has been suc- 
ceeded by GeM.McGavin. Mr. Judson 
has been with the company for 42 
years. li. McGavin joined in 1946. 
x x x 
Formerly assistant to the per- 
sonnel manager of F.C. Pritchard 
Wood & Partners Ltd., Miss Joan 


—— 


Fernandez Davila has been appoint- 


ed assistant to S.AeF. Pollitt, one 


of the agency's account executives. 
Miss Davila joined PYP in’ 1954. 
x x x 

Two new account executives with 
Foote, Cone & Belding Ltd. are 
Denis Cavanagh and John Cox. 
Cavanagh has been with Charles 
. Higham Ltde and Young & Rubi- 
cam Ltd. 


ial e 


x x x 
Bernard Ridzeway, former editor 

of Fashions and l'abrics Cverseas, 

has been appointed sales manager 


for the United Kingdom of Doeteck- 


mun Britain Ltd. David Hamilton 
is to be sales manager for the ex- 
port markets, end lirs. Francoise 
Fernie director of promotions fcr 
Soebeckaun Co.'s overseas division, 
which is respunsible for «il pol- 
icy affecting advertising anu gen- 
2ral promotions. 


TE. Brovmsdon has became the In- 


dependent Television Authority's 
regional officer for the iiidlands. 
x x x 
Ron Sverett, managing director 
of Australian Traic ‘ress Azency 
Ltd., has left for a trip to New 
Zealand and Australia, where he 
will visit business connections. 
x x x 
Miss Sylvia Weinberg, joint 
managing director of armstrong- 
warden Ltd., spoke to the Pareénts- 
Teachers «association of liitchan 
County Grammar School on “Advert- 
ising as a Career". 
x x x 
W.D. Bleakley, of Bleakleys, the 
Bolton poster contractors, fin- 
ished fourth in the RAC Internat- 
ioal Rally. He was also first 
in his class of 50 entries. He 
was driving his new 2.4 Jaguar 


x x 

Phillip Boydell senior creative 
designer of London ‘ress Sxchange 
Ltde, arrived in Johannesburg 
for a three month visit to Intan 
South a (Proprietary) Ltd. 
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CURRENT ADVERTISING 
Radio Luxembourg to spend £15,000 


Radio Luxemborr~'s new vrorramme planning and transmitting system next 
Autumn are to be backed by a three months’ advertising campaign in nat- 
ional end provincial papers, magazines and the trade press. The Gampaign 
will begin early in September and will be maintained until December. A 
total of nine national dailies (including hondon evenings), 11 provin- 
cial and Scottish dailies, nine Sundays and six periodicals will be 
used. Agents are Arks Publicity Ltd. 

The aim will be to draw attention to Radio Luxembourg's new program- 
es and improved reception. Between £15,000 and £20,000 will be spent on 
the press campaign and additional publicity ideas during the three mon- 
ths' promotion. 

On “pril 22, when Summertime begins, Radio Luxembourg will start its 
English transmissions at 7 pm, returning to 6 pm, when ‘intertime starts 
on Gétober 7. There will be no qarter-hour programmes on weekdays be- 
tween 7 pm and 9 pm this summer,. All programmes will be scheduled as 
half hours or longer, but advertisers will be free to buy into these 
programmes on the quarter hour basis. 

In the. battle with television for audiences, Radio Luxembourg say 
that they will "go directly for the‘ requirements of a specific mass 
audiencee" They will introduce at the end of liay the first Jamboree 
pr Og rammne « : ° 


. . e *,° . 
British Railways recruiting drive 

British Railways -launched on Monday their biggest-ever recruiting 
drive for staff. The drive will last about three months and target 
figure'is 20,000 recruits. It will be ‘directed at rural ereas*as well 
as tows. 

Advertising includes ll in. triples in the theten evenings, provin- 
cial evening and weekly papers, and in the Scottish local press. 
Double royal and 16 sheet posters will also be used. 

Station masters will have leaflets and folders setting out conditi- 


tions of employment available for enquirers. Advertising for British 
Railways is placed direct. : 


"wR. SWORD" LAUNCHES RAZOR BLADE NEW OIL: Esso Extra Motor Oil 
2 i was launched last week in the 

national, provincial, magazine 

and technical press and on cam- 


A new character “Mr.Sword" will 
be used in a campaign to introduce 
Sword-edge razor blades to the pu- ercial TV. McCann-Erickson Ad- 
blic. The blades are nade by Wil- vertising Ltd., are handling the 
kinson Sword Ltd., and are design- Campai 

P : paigne 
ed for use with all double-edge 
razors. a BBC*S AGENTS: C.R.Casson Ltd., 

Introduction into London and the | Will handle BBC Advertising Dep- 
Home Younties will begin soon with ertment fran April 1. New agents 
advertisements in London evenings, are appointed each year. Casson': 


Agents are George Cuni td. take over fran Masius & Fergu- 
—- ree fuming | sson Ltd. 
(Current advertising, At a Glance - over leaf) 
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CURRENT ADVERTISING AT-A GLANCE 


AccouUNLS 


O'DEA & CO. LTD., bedding and fur- 
niture makers, for Arks Public- 
ity Ltd. 

BBC ADVERTISING DEPARTM&NT for 
CeR.e Casson Ltd. 

1956 BRUSSELS FAIR for John iiobson 
& Partners Ltd. 

SALES AFFILIATES LID. (proprietors 
of Jamal systems of permanent 
waving) for Lovell & Rupert Cur- 
tis Ltd. 

BIOMETICA LTD., makers of Bu-To 
hair remover, for Tibdbenham Pup- 
licity Ltd. Summer campaign in 
women's press. 


CAMPAIGNS 


ESSO EXTRA MOTOR OIL, using nat- 
ional, provincial, national mag- 
azines, technical press and com- 
ercial TV. (MeCann-srickson Ad- 
vertising Ltd). 

RAEL-BROOK LID., using advertising 
film for Téplin shirt. (Lucien 
Productions Ltd. ) 

THERMOTANK LTD., using prestige 

campaign in top management jou- 

rnals and newspapers, class mag- 
azines and shipping press. (Te- 
chnical & General Advertising 

Agency Ltd.) 

NESTLE'S IDEAL MILK using whole- 
pages and half-paces in nation- 
al dailies and other media. 
(Charles ¥. Hobson Ltd. ) 

NESTLE'S CREAM, using national 
dailies and Sundays. (Charles 
W. Hobson Ltd. ) 

DOBECKLUN BRITAIN LTD., using 
class journals and trade press. 
(Robert Freeman Co. Ltd. ) 

ILFORD LTD., using London and Bi- 
rmingham commercial TV. (Ever- 
etts Advertising Ltd. ) 

BE. FOGARTY & CO. LTD., using home 
and class journals for Swan and 


H 


Ariel pillows. (S.T. Garland 
Advertising Service Ltd.) 

LARRY VINCENT LTD., using provin- 
cial papers and trade press for 
Blue Bird Luxury Assortment. 
(Longleys & Hoffman Ltd. ) 

CHOCOLATE TOBLER LTD., using full- 
pages and half-pages in full col- 
our and black and white in class 
magazines, women's journals, po- 
pular weeklies and trade press. 
(G. Street & Co. Ltd.) 

HARRIS LESUS LTD., using national 
dailies, Sundays, London evenings 
Radio Times, Woman's Own, home 
magazines and trade press for 
Links furniture. (Everetts Ad- 
vertising Ltd.) 

WILKINSON SWORD LTD., using large 
spaces in London evening papers 
for Sword-edge razor blades. 
(George Cuming Ltd. ) 

BRITISH RAT LAYS, using London ev- 
enings, provincial evening and 
weekly papers and’ Scottisn locd 
papers, posters and leaflets for 
recruiting drive. (Advertising 
placed direct). 

RADIO LUXEMBOURG (LONDON) LTD., 
using national dailies, Sundays, 
provincial and Scottish dailies, 
magazine and trade press for 
Autum campaign. (Arks Publicity 
Ltd. ) 

BURCO LID., using London evenings 
home magazines, Radio Times and 
local papers for electric wash 
boilers and washing machines. 
(S.H. Benson Ltd.) 

ALEXANDRE LTD., specialist tail- 
ors, using Daily Express and 
provincial papers. (Foote Cone 
é: Belding Ltd. ) 

PEPSODENT (SALES) LTD., using nat- 
ional dailies, women's journals, 
posters and other media for Sky 
toothpaste. (J. Jalter Thompson 
Co. Ltd.) 


| 
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BRIEF 


The French Advertising %edera- 
tion will hold an Advertising 
vongress from June 26 to 29 to 
comme@norate the 50th amiversery 
of the founding of the organisat- 


x 
Practitioners 
issued as a re- 

print of the article in Adverti- 

ser's ieekly's supplement produc- 
ed for the ISBA Conference of 

Advertisers last year, a booklet 

called “The Development of ‘che 

service Advertising Agency" 
x wg 
} the Bee om amual meeting of 
idlends Newspaper Adver- 
xecutives' Association 
the fifth Newspaper 

Advertising Conference were dis- 

cussed. It is hoped to hold the 

event in March 1957. K.W.Bailey 


(Birmincham Gazette and Despatch) 


was elec'sd chairman, Mark Davey 
(Berrows rspapers Ltd.) honorary 
secretary, and HeHatton (Birning« 
ham Post and Mail Ltd.) treasurer. 
x x x 
Last of the current series of 
monthly PR film shows arranged by 
the Film Producers Guild for the 
IPR will take place on Tuesday at 
Guild House Cinema at 6 XO p.m. 
x x x 
Some 150 advertisers and agents 
attended a showing of ABC Tele- 
vision Ltd. filmed progranmes and 
commercials in Manchester last 
week. 
x 2 x 
Baron Moens de Fernig, Belgian 
Commissioner-General for the Brus- 
sels Exhibition in 1958 is ona 
piccdatag to this country. He will 
8 the iar s contribution to 


K x 
he BFLMP's last sale- 
ms close on April 13% 


The Opera Mundi Paris newsareacy 
is organising an internationa 
tennis competition which is open 
to sta!f employed by newspapers, 
magazines, newsagencies, the 53C 
and the ITA. The finals will be 
in Paris in late Sept«uider. 

x x x 

John Metcalf, deputy chairman 
of John Hobson & Sartmers Ltd. 
and principal of John Metcalf 
(Public Relations) Ltd. is on a 
three weeks visit to the United 
States for a series of business 
negotiations. 

x x c 

Fifteen advertisers - most 
then exhibitors at the Ideal Hor 
Exhibition - have taken space in 
a four pace “"DoIt-Yourself" ad- 
vertising feature .1 this week's 
John Bull. The same issue carries 
an eight page Saster cardenin; 
supplement. 

x x x 

Scotland's “ood Exhibition is 
to be held at the Kelvin Hall, 
Glasgow from Avril 10 to 2l. 

x x x 

Harold George Clarke, chairman 
and managing director of the Lea- 
mington Spa Courier, and honorary 
treasurer of the -ewspaper Society, 
who died in December, left £14,525 
Ss 4d gross, £15,335 15s 8d net. 
Duty paid was £1,029. 

x x x 

He Serkeley Uollver has been 
appointed publicity officer for 
the Mayflower Project. He will 
publicise the Mayflower Exhibition 
which opens at Brixham on April 2 
for the season. 

x x x 

Janes ©, Lindsay, for 34 years 
amenaber of the staffs of D.C. 
Thomson £: Co.Ltd. md Joh Leng 
& Co.Ltd., has died. He was 68. 
He retired in 1953 after 24 ,;ears 
in charge of night publishing. 
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LTS demands ‘unreasonabie say LMPA 


The demand of tne Londdn Typographical Society that the increased rates 
of pay recomended by the court of inquiry into the London printing dis- 
mate should be retrospective have been described by the London Master 
‘rinters Association as “entirely unreasmable and inpracticable" 

Discussions broke duyn at a meeting at the Ministry of lubour on rri- 
lay nicht when the LTS said that there should be retrospective paynent 
their members of an increase of 18s Gd per week for the period from 
January 1, during the large part of which tho restrictive practiccs were 
veing imposed, As an alternative tiey demanded an extra 18s 6d to be 
said fro. Jovenber 16 until January 16, wiich includes a »oriod when 
she unions have made ar nents were not roccivins anv crt? 

16 joint -seneral seerctary 
developments in regard t< 
cher discussions “will have te come fra othe: 

"ie have done all \ and we have made 
re can", he said. 

Denying rumours that chepel representatives at a meeting on Monday 
1ad criticised LTS necotiators for their attitude over retrospective 
saynents, he claimed that mombers were in full support of tno union ox- 
xcutive. “We are thinking", he said, “of releasing more fluid capital 
after the prosent £250,C00, being used to pay members their £ a weck, 
ws been expended." 

Before the wlinistry of Labour nccting, the LIPA stated that they were 
-cady to take the recomendations of tae court as 
aegotiations followii¢g a resumption of work" 

The court proposed a now minimum wase of 210 
and machine minders - the empl C 
of 27s6d on the pr The LTS had called 2 
.l2, Other proposa included a new cost-of-living idi ale of ls 
“or each one-point Index of Retail Pric intake of 
200 apprentices, ational “ervice ase a four vear 
apprenticoship; and tho settins up of a tw fotiatinge macn- 
inery, one for craftsmen, the other for 

Since the breakdown of discussions, 
abroad hes worsened. In 
iction of journals. 
sxpelled 49 printer: 
The men expelled wetted for a firn 

The Free Press Society, initiated 
wtional newspaper strike, with 
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semi-skilled workers. 


tho posit British publishers 
ae the 
rade Unions 
itish periodicals. 
atholic orrarisations. 
at the time of the 
ne of 3 the “resisting of 
the tendency of trade unions to become a stute witnin a state". says 
shat in the pust three weeks it has been responsible for the pruduction 
of much general printing, a nunber of weekly and monthly publications, 
annual reports aii advortisenent reproduction for advertising arents. 
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SUIDAY EXPRESS taking TV spots to 
feature Duchess of ‘iindsor serial. 
Acsents are Liasius & rercusson Ltd., 
‘tho have refused to comnent on 
letails .f the echene. 


GRAJADA TV offering suarantced 
minimun audiences. Advertisers 
to receive rebate if ijielsen 
figores show fall below var. Run 


of week svots offered at £1 a sec. 
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al your fingertips 


a complete point-of-sale Display Service 


* Design From visual to finished artwork our experienced 
team of artists is available to give originality to your displays. 


% Comsiruction sound and ingenious construction ensures 
perfect and practical presentation. 


* A complete service tne mos modern and varied 


methods of reproduction used to complete a service of which we 
can be justly proud. 


Why not pass your Display problems to: 


~TRAPINEX 
Trapinex Ltd. Display Division 
16-188 ACRE LANE, BRIXTON, LONDON S.w2 Telephone: BRixton 2057 (4 lines) 


P 
“ “s ‘. : 
ae 
) pa ee 
a Window Displays 
A Tube Cards, etc. 
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Suggest a need 


My 


ha CA Cie 
POSTERS COMPLETE THE CAMPAIGN 
“™ WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD. 


Printed and published hy the proprietors, Business Publications Ltd., 
Mercury House, 109-119 Waterloo Road, London, S.E.1. (Waterloo 3388). 
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